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Accessible tourism aims to ensure equitable travel participation; however, current physical and 

digital infrastructures frequently present barriers, particularly within the sector of motorhome and 

caravan tourism. Standard tourism communication often relies on generalized accessibility claims, 

creating a disproportionate requirement for independent pre-trip verification. To capture 

operational realities, this study investigates how travelers with mobility impairments communicate 

their accessibility experiences in motorhome and caravan tourism through online user-generated 

content (UGC). Adopting a qualitative, interpretivist approach, the research systematically 

analyzed a validated dataset of 188 narrative segments extracted from 22 multi-platform UGC 

sources. Reflexive thematic analysis was employed to develop analytical themes, which were 

subsequently compared against a secondary dataset of formal tourism provider communications. 

The findings demonstrate that accessibility is a continuous sequence of physical, 

environmental, and digital negotiations. The analysis yielded three core themes: accessibility 

through vehicle design and spatial usability, which highlights the necessity of bespoke adaptations; 

accessibility through environmental and infrastructure conditions, which establishes that a single 

physical barrier can disrupt the broader travel chain; and accessibility as planning, information 

work, and lived negotiation, revealing the extensive independent digital verification required to 

sustain travel. Furthermore, the cross-dataset comparison confirmed a substantial mismatch 

between the objective spatial data required by travelers and the information published by 

mainstream providers. 

While the empirical data specifically identifies barriers within mobile tourism, these challenges 

reflect systemic issues across the broader accessible tourism value chain. Consequently, a central 

contribution of this study is the provision of explicitly formulated recommendations to improve 

accessibility in tourism generally, delivering practical, evidence-based guidelines for industry 

stakeholders to address structural and informational barriers. 
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1. Introduction 

Accessibility in tourism is widely recognized as both a human rights issue and a design issue, 

grounded in principles of equality, independence, and full participation for all travelers (Darcy, 

Cameron & Pegg, 2010). In practical terms, accessibility determines whether people can plan, 

move, and participate in tourism activities with confidence and dignity, rather than dependence. It 

also raises an important question: “how do disabled travelers themselves understand and describe 

accessibility in their everyday tourism experiences?”  

In recent years, the motorhome and caravan tourism sectors have experienced steady expansion 

across North America, the United Kingdom, and Europe, with the European market alone seeing 

roughly 2.5 million of these recreational vehicles on the road during 2020 (Marques & Rodrigues, 

2024). This mode of travel is frequently characterized by its flexibility, autonomy, and liberating 

nature, granting tourists complete control over their itineraries, timetables, and lodging choices 

(Marques & Rodrigues, 2024). Furthermore, for many enthusiasts, this lifestyle transcends casual 

vacationing and functions as a form of serious leisure, demanding significant personal investment, 

logistical planning, and self-sufficiency (Rodrigues & Marques, 2025).  

Motorhome and caravan tourism presents a distinctive accessibility context. Unlike fixed 

accommodation, accessibility is shaped by a combination of factors, including vehicle design, 

interior layouts, campsite environments, terrain conditions, and route planning, all aimed at 

prioritizing the user’s needs, and creating a harmonious balance between physical and 

psychosocial elements (Özgüner Atak, 2024).Seemingly minor mismatches between a traveler’s 

needs and their environment, such as slope gradients, surface conditions, entry systems, or interior 

space can significantly affect comfort, independence, and safety (Muller, et al., 2022). As a result, 

accessibility in this sector is not binary, but situational and fragile.  

Despite the sector’s growth and relevance, academic research examining accessibility experiences 

in motorhome and caravan tourism remains extremely limited. Existing accessible tourism 

scholarship has primarily concentrated on hotels, attractions, and transport hubs (e.g., Krzyzewska 

& Chruzik, 2025; Meskele, Woreta, & Weldesenbet, 2018), while mobile forms of tourism have 

received far less attention. In particular, there is a lack of research that foregrounds the perspectives 
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of travelers with disabilities and examines how accessibility is experienced, interpreted, and 

communicated in practice, rather than assessed solely through provider-based standards or design 

frameworks. 

For travelers with disabilities, accessibility information is as critical as physical access itself. 

Transparent, detailed, and reliable information enables travelers to access risk, plan 

accommodations, and make informed decisions. When accessibility information is vague, 

incomplete, or inconsistent, it can act as a barrier, effectively excluding disabled people from 

participation (Domínguez et al., 2019). This dynamic makes travelers with disabilities particularly 

reliant on alternative information sources, such as user-generated content, to properly assess 

accessibility conditions and plan their travel with confidence (Bandukda et al., 2024; Michopoulou 

& Buhalis, 2013). 

Tourism websites are a primary source of pre-trip information. However, research consistently 

shows that tourism providers often fail to offer measurable, practical accessibility details, and that 

many websites do not meet basic digital accessibility standards (Domínguez Vila et al., 2018). 

Generic claims such as “accessible facilities available” rarely provide the level of detail required 

for disabled travelers to determine whether a service is usable in practice (Michopoulou & Buhalis, 

2013; Shetty & McIntosh, 2024). This lack of specificity reduces confidence and trust, increasing 

uncertainty and perceived risk (Park et al., 2024; Shetty & McIntosh, 2024).  

Within motorhome and caravan tourism, this issue is amplified. Planning often involves complex 

decisions related to vehicle usability, campsite conditions, power supply, medical preparation, and 

environmental factors such as weather or terrain (Özgüner Atak, 2024; Yau et al., 2004). When 

provider websites do not address these realities clearly, disabled travelers are left to bridge the 

information gap themselves (Bandukda et al., 2024). In response to these information gaps, 

disabled travelers increasingly rely on user-generated content (UGC), including blogs, online 

forums, and travel reviews (Bandukda et al., 2024; Randle & Dolnicar, 2019). UGC offers 

experienced-based insights that are frequently absent from official sources, such as descriptions of 

workarounds, emotional strain, hidden labour, and situational barriers (Hefny, 2024; Qiao et al., 

2025) 
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Accessibility decisions often involve risk assessment, personal safety, and independence, all of 

which require information that is detailed, contextual, and specific (Müller et al., 2022).  While 

provider websites commonly describe facilities using general or promotional language, they rarely 

address the practical realities disabled travelers must navigate, such as transfer techniques, surface 

conditions, spatial constraints, equipment management, or the effort required to adapt to 

environmental mismatches (Domínguez et al., 2019). 

UGC fills this gap by offering experience-based accessibility knowledge. Through first-hand 

narratives, disabled travelers share practical details about what worked, what failed, and what 

required additional effort (Bandukda et al., 2024). These accounts frequently include descriptions 

of workarounds, planning strategies, emotional strain, and the cumulative labour involved in 

making mobile travel possible (Hefny, 2024; Qiao et al., 2025). In doing so, UGC reveals aspects 

of accessibility that formal tourism communication often overlooks or simplifies. Importantly, 

UGC does not present accessibility as a fixed or binary condition. Instead, it portrays accessibility 

as situational, shaped by interactions between bodies, vehicles, environments, weather and 

information (Bandukda et al., 2024). A motorhome that appears accessible in principle may 

become unusable due to interior layout, terrain, or campsite design (Marques & Rodrigues, 2024). 

Likewise, a campsite described as accessible may present challenges that only become visible 

through lived experience. These nuances are rarely captured through official descriptions alone. 

Existing research has recognized the value of UGC in accessible tourism, particularly as a response 

to incomplete or unreliable information provision (Michopoulou & Buhalis, 2013). However, 

despite extensive online engagement by travelers with disability, empirical investigations have yet 

to explore how accessibility experiences are narrated through UGC within motorhome and caravan 

tourism, nor how these narratives compare with the accessibility information presented on provider 

websites. 

By focusing on UGC, this study treats travelers with disabilities not merely as service users, but 

as knowledge producers whose lived experiences provide insight into how accessibility functions 

in practice (Bandukda et al., 2024; Lu et al., 2025). In this research, UGC is not approached as 

anecdotal evidence, but as a systematic source of qualitative data. Blogs, forums, and reviews are 

examined as spaces where travelers with disability collectively document accessibility barriers, 
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facilitators, and information needs (Hefny, 2024; Randle & Dolnicar, 2019) within motorhome 

and caravan tourism. 

To address this gap, this study seeks to understand how travelers with disabilities experience, 

communicate, and negotiate accessibility in motorhome and caravan tourism through online user-

generated content (UGC). Furthermore, it examines how these lived accessibility narratives 

correspond with, or diverge from, the formal accessibility information provided by rental and 

campsite providers. Consequently, the main research question guiding this study is: How do 

travelers with disabilities narrate and negotiate accessibility experiences in motorhome and 

caravan tourism through user generated content? To further investigate this, the sub-question is: 

To what extent do these lived accounts align with the formal information provided by industry 

providers? 

To answer the central research question, this research draws on a qualitative analysis of publicly 

available material from YouTube, blogs, forums, and Reddit, alongside a comparative review of 

rental and campsite provider websites. The findings suggest that accessibility in this context is 

shaped by vehicle design, environmental conditions, and the extensive planning work needed to 

travel. They also show that formal provider communication often lacks the practical detail 

necessary for travelers with disabilities to make informed accessibility decisions. 

Moving on, this thesis is structured in six chapters. Chapter 2 reviews the relevant literature on 

disability and accessible tourism, accessibility information provision, digital accessibility, user-

generated content, and motorhome tourism as serious leisure, identifying key theoretical 

foundations and research gaps. Chapter 3 outlines the research methodology, detailing the 

interpretivist qualitative approach adopted in the study, the data sources used, ethical 

considerations, and the application of reflective thematic analysis. Chapter 4 presents the findings 

derived from the analysis of user-generated content and provider websites. Chapter 5 discusses 

these findings in relation to existing literature, highlighting theoretical and practical implications, 

as well as limitations and directions for future research. Finally, Chapter 6 concludes the thesis by 

summarizing the study’s contributions and reflecting on its broader significance for research and 

practice. 
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2. Literature Review 

To establish the conceptual and empirical foundations for this study, this chapter synthesizes the 

literature surrounding accessibility in motorhome and caravan tourism. Grounded in the social 

model of disability and the principles of inclusive design, the review first examines the persistent 

failure of formal information provision and digital accessibility standards. Because disabled 

travelers are routinely left to bridge this information gap themselves, the chapter then explores the 

growing reliance on user-generated content (UGC) as a vital space for sharing lived, experience-

based knowledge. By bringing these themes into the specific, yet under-researched context of 

motorhomes and caravans, the review demonstrates that current accessible tourism scholarship has 

largely overlooked the complex, mobile accessibility experiences of travelers within this sector.  

2.1. Conceptualizing Disability and Accessible Tourism.  

Understanding accessible tourism requires first clarifying how disability itself is conceptualized. 

Contemporary scholarship increasingly moves away from purely medical interpretations of 

disability, which frame disability as an individual deficit or impairment (Oliver, 2013; 

Shakespeare, 2006). Instead, disability is widely understood through social and rights-based 

perspectives, which emphasize the role of environmental, structural, and attitudinal barriers in 

restricting participation (Browne & Dorris, 2022). 

The social model of disability distinguishes between impairment and disability. Impairment refers 

to a physical, sensory, or cognitive condition, while disability arises when environments are 

designed in ways that exclude or disadvantage certain bodies (Darcy, 2002; Oliver, 1996). From 

this perspective, tourism becomes disabling not because individuals lack ability, but because 

tourism systems, spaces, and information are organized around narrow assumptions of who the 

‘normal’ traveler is. 

Accessible tourism has emerged as a significant area of research within tourism studies, grounded 

in principles of equality, independence, and full participation. Rather than viewing accessibility as 

a specialized service for a minority group, the United Nations frames it as a matter of rights and 
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inclusion (UN, 2016), recognizing that tourism systems, environments, and information can either 

enable or restrict participation (Darcy & Dickson, 2009). 

Darcy and Dickson (2009) argue for a whole-of-life approach to tourism, emphasizing that 

accessibility should support people across different stages of life, abilities, and circumstances. 

From this perspective, disability is not understood solely as an individual limitation, but as a 

relational construct that emerges through the interaction between individuals and their 

environments (Tøssebro, 2004). This relational perspective is particularly relevant to tourism, 

where successful participation depends on a continuous chain of interconnected elements; a single 

barrier can disrupt the entire experience (Darcy, 2012). As a result, accessibility in tourism cannot 

be reduced to the presence or absence of specific features, such as ramps or adapted spaces. 

Instead, it must be understood as situational or context-dependent, shaped by design choices, 

environmental conditions, and communication practices. 

Research in accessible tourism consistently highlights the importance of independence and dignity 

(Darcy & Dickson, 2009). Randle and Dolnicar (2019) note that even when accessible features are 

present, poorly designed or inadequately communicated solutions can undermine users’ autonomy 

by creating informational barriers. For travelers with a disability, the ability to plan independently, 

assess suitability in advance, and avoid reliance on assistance is often as important as physical 

access itself (Yau et al., 2004). Within this literature, accessibility is increasingly linked to 

information provision. Studies show that unclear or incomplete accessibility information can be a 

barrier, effectively excluding travelers with a disability from participation before the travel even 

begins (Załuska et al., 2022). When information is vague or framed in generic terms, travelers are 

unable to assess risk or suitability, leading to heightened uncertainty and reduced confidence (Park 

et al., 2024). 

While internationally recognized digital accessibility standards, such as the Web Content 

Accessibility Guidelines (WCAG) developed by the World Wide Web Consortium, have been 

established for many years, their application within the tourism sector remains uneven (Domínguez 

Vila et al., 2018; Singh et al., 2021). This gap between formal guidelines and everyday practice 

underscores the need to examine not merely what tourism providers claim, but how travelers with 

disabilities actually experience, interpret, and negotiate such claims when planning real-world 

travel (Buhalis & Michopoulou, 2011; Darcy, 2010). 
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2.2. Universal and Inclusive Design in Tourism 

Universal and inclusive design provides important conceptual foundations for understanding why 

accessibility barriers persist in tourism, even where there is stated commitment to inclusion (Gupta 

et al., 2025). Both approaches shift attention away from individual impairment and towards the 

assumptions embedded in design decisions. 

Universal design is commonly defined as the design of products, environments and services that 

can be used by the widest possible range of people without the need for adaptation or specialized 

solutions (Darcy & Dickson, 2009). In tourism, this approach seeks to ensure that spaces and 

services are usable by people with diverse abilities, ages, and circumstances, such as seniors or 

families with young children (Cerutti et al., 2020; Darcy & Dickson, 2009). Rather than adding 

accessibility features after the fact, universal design emphasizes anticipating diversity from the 

outset to avoid the inefficiency of retrofitting (Gupta et al., 2025). 

Inclusive design builds on this logic but places stronger emphasis on participation and lived 

experience. Rather than aiming for a single solution that works for everyone, inclusive design 

recognizes that users have different and sometimes conflicting needs (Hodson et al., 2023). As a 

result, it prioritizes flexibility, choice, and the involvement of diverse users in the design process. 

From this perspective, accessibility is not a fixed outcome, but an ongoing practice of responding 

to difference (Hodson et al., 2023). Both approaches challenge the idea of the “average user.” Most 

tourism infrastructure is designed around assumptions of typical body size, strength, mobility, and 

sensory capacity (Qiao et al., 2025). When design decisions are based on these assumptions, 

exclusion becomes systemic rather than exceptional. Bottlenecks are not caused by disability itself, 

but by environments that fail to account for human diversity. 

This is particularly relevant to motorhome and caravan tourism. Vehicles, interiors, and campsite 

facilities are often designed around assumptions of the able-bodied user (Qiao et al., 2025). When 

these design assumptions are not met, accessibility breaks down not in isolation, but across a 

continuous chain of interdependent elements (Darcy, 2012). Because the viability of the journey 

relies on the continuity of this chain, access to holistic information is critical. As Michopoulou and 

Buhalis (2013) argue, information systems must explicitly reveal the "links between the individual 
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accessible components," because "if any parts of the route are inaccessible," the traveler is forced 

to abandon the trip. 

Inclusive design literature also highlights that accessibility is contextual and situational. A design 

solution that works well in one environment may fail in another due to terrain, weather, spatial 

constraints, or change in a user’s condition. This means that accessibility cannot be guaranteed 

solely through compliance with standards, or the presence of specific features. It must be 

understood in relation to how designs are used in real-world conditions (Gupta et al., 2025). 

Crucially, Inclusive Design gives attention to power and voice. Kille-Speckter and Nickpour 

(2022) argue that decisions about what counts as accessible are often linked to hierarchies of 

power, raising the question of who gets to set the agenda. When these decisions are made without 

meaningful involvement, important needs are often overlooked or deprioritized due to the 

unconscious biases of creators (Othman et al., 2024).Consequently, the field argues that those who 

experience exclusion are best placed to identify where systems fail, moving the designer away 

from a 'hero complex' toward genuine collaboration (Kille-Speckter & Nickpour, 2022). 

This connects directly to the growing role of user-generated content in accessibility. Where design 

processes and official communication fail to account for lived experiences, travelers with 

disabilities often turn to peer networks. In this sense, UGC can be understood as an informal but 

powerful response to design blind spots. 

2.3. Accessibility Information and Information Provision in Tourism 

Accessibility in tourism is not determined by physical features alone; it is critically shaped by the 

information that travelers receive before they arrive. Because tourism decisions involve significant 

financial, emotional, and logistical investments, accessibility information functions not merely as 

a supplementary detail, but as a fundamental prerequisite for participation. For travelers with 

disabilities, these decisions carry additional stakes, as uncertainty about accessibility can result in 

discomfort, loss of independence, or severe safety risks (Devile et al., 2023). 

Research on information provision in accessible tourism emphasizes that the quality of information 

matters as much as its availability. Michopoulou and Buhalis (2013) argue that vague or generic 

accessibility claims do little to support meaningful decision-making. Instead, they advocate for 
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objective measurements over prescriptive classifications, noting that without specific, measurable, 

and contextual information, travelers are unable to assess whether a destination will meet their 

individual needs. This lack of detail forces many to abandon travel plans entirely to avoid the risk 

of service failure (Shetty & McIntosh, 2024). 

Information provision is also closely linked to trust. When accessibility information is incomplete 

or inconsistent, travelers perceive providers as unreliable or unprepared to meet their needs 

(Skalska, 2023). This lack of trust can lead to increased planning effort, a forced reliance on 

informal sources, or the complete avoidance of certain travel options. Conversely, transparent and 

detailed information can increase confidence and empower independent travel decisions. 

Within mobile tourism, the importance of detailed information is significantly amplified. 

Motorhome and caravan travel requires travelers to actively plan routes, manage equipment, assess 

campsite conditions, and anticipate environmental factors such as weather or terrain (Marques & 

Rodrigues, 2024). In this setting, information must go beyond static descriptions of facilities to 

address how accessibility is experienced and negotiated in practice. Users require objective details 

that explicitly link the different accessible components of the journey, rather than simple 

classifications, to effectively evaluate whether an environment matches their specific capabilities 

(Michopoulou & Buhalis, 2013). 

Shetty and McIntosh (2024) argue that consistent and detailed communication across digital 

ecosystems improves decision-making, particularly through the use of visual material, concrete 

descriptions, and the honest acknowledgment of limitations. However, such practices remain 

highly uneven across the tourism sector, leaving many travelers with disabilities to bridge these 

informational gaps themselves (Domínguez Vila et al., 2025). Ultimately, the consequences of 

inadequate accessibility information extend far beyond mere inconvenience; poor information 

generates increased anxiety, demands additional planning labour, and results in heightened 

vulnerability and exclusion during travel (Park et al., 2024). 

This literature highlights a persistent tension between institutional communication and lived 

accessibility needs. While providers often frame accessibility in broad or symbolic terms, travelers 

with disabilities require detailed, situational information to make informed decisions (Park et al., 

2024). This mismatch helps explain why travelers increasingly turn to alternative information 
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sources, such as user-generated content, to supplement or replace official communication. 

Consequently, a systematic examination of this user-generated content is essential to uncover the 

complex, real-world accessibility experiences that formal tourism channels continually overlook. 

2.3.1. Digital Accessibility and Tourism Websites 

Tourism websites play a central role in contemporary travel planning. They function as gateways 

through which travelers access information, make bookings, and communicate with providers 

(Domínguez Vila et al., 2025). For travelers with disability, however, websites can act as both 

enablers and barriers, depending on how they are designed and maintained. Domínguez Vila et al. 

(2025) note that while technical accessibility is improving, the content of these sites often remains 

dispersed and heterogeneous, failing to provide the specific details required for independent travel. 

Digital accessibility refers to the extent to which websites and online services can be used by 

people with diverse abilities, including those who rely on assistive technologies such as screen 

readers, keyboard navigation, or alternative input devices (Ntoa et al., 2025). When websites are 

not digitally accessible, users with disability may be excluded before travel even begins, regardless 

of whether physical facilities are accessible (Domínguez Vila et al., 2025). 

Park et al. (2022) highlight persistent accessibility shortcomings in tourism websites, 

predominantly regarding missing alternative text and distinguishable presentation. While 

navigation and keyboard interfaces (mouse-free use) were less frequently cited as known errors, 

the study confirms that accessibility failures are widespread. Notably, these failures are most 

prevalent in interactive e-commerce platforms, such as airline and hotel booking sites, suggesting 

that as digital complexity increases, accessibility is often deprioritized. 

From an inclusive design perspective, websites should provide alternative ways of accessing 

information, allowing users to navigate content according to their needs. Ntoa et al. (2025) note 

that this requires compatibility with assistive technologies, including clear navigation structures 

and keyboard-accessible interfaces for those unable to use a mouse. When these principles are 

absent, users may encounter frustration or total exclusion. As Park et al. (2022) highlight, such 

technical failures in tourism websites often prevent users from accessing essential information, 

effectively barring them from the service before the trip even begins. 
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Digital accessibility is closely linked to trust and decision-making. Travelers with disabilities often 

rely on websites to assess risk, plan logistics, and determine whether a service is suitable (Park et 

al., 2025). When websites provide unclear information, travelers may perceive providers as 

unresponsive or unprepared to accommodate their needs. This perception can lead to increased 

reliance on informal information sources or the abandonment of travel plans altogether.  

The importance of digital accessibility is particularly pronounced in motorhome and caravan 

tourism. Websites for vehicle providers and campsites are key sources of information regarding 

vehicle features, site layouts, power supply, and environmental conditions (Marques & Rodrigues, 

2024). If these websites are difficult to navigate or lack clear accessibility details, travelers are left 

without the information necessary to plan safely and independently (Park et al., 2022). 

While digital accessibility standards and guidelines have existed for many years, their 

implementation within the tourism sector remains inconsistent. This gap between policy and 

practice highlights the need to examine not only whether websites claim to be accessible, but how 

travelers with disability experience and interpret these claims in real-world planning contexts.  

 2.4. User-Generated Content in Tourism 

User-generated content (UGC) refers to travel-related content created and shared by   themselves, 

including blogs, online forums, reviews, and social media posts. Within tourism research, UGC is 

widely recognized as an influential source of information, shaping destination image, expectations, 

and decision-making (Gârdan et al., 2022). 

Unlike official tourism communication, which is typically curated and promotional, UGC is 

grounded in personal experience, reflecting what travelers encountered in practice rather than what 

providers intend to present (Ranga et al., 2023). This distinction is particularly important in 

accessibility contexts, where the difference between what is claimed and what is experienced can 

have serious consequences for safety, independence, and comfort (Devile et al., 2023). 

Research has shown that travelers often perceive UGC as more trustworthy and credible than 

official sources, especially when making complex or high-risk decisions. This trust is not based on 

expertise in a formal sense, but on shared experience; readers recognize that UGC authors have 
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navigated similar challenges and constraints, making their insights significantly more relevant to 

real-world planning (Bandukda et al., 2024). 

For travelers with disabilities, UGC plays a distinctive role in travel planning. As discussed earlier, 

accessibility information provided by tourism websites is frequently incomplete, vague, or difficult 

to interpret. In response, travelers with disabilities often turn to peer-produced content to obtain 

the detailed, situational information they require to assess suitability and manage risk (Park et al., 

2024). Blogs and forum discussions commonly include descriptions of specific barriers, 

adaptations, and workarounds that are rarely addressed in institutional communication (Bandukda 

et al., 2024; Hefny, 2024). 

However, reliance on user-generated content also presents challenges. Reindrawati et al. (2022) 

observe that disability tourism experiences are deeply emotionally laden, shaped by affective 

reactions to barriers such as unaccommodated needs or a lack of empathy. While these subjective 

accounts provide authentic insight, they can also result in inconsistent information, as noted by 

participants who found some peer groups unhelpful for practical planning (Reindrawati et al., 

2022). These limitations further highlight the responsibility of tourism providers and destinations 

to offer transparent, detailed, and honest accessibility information on their own websites 

(Domínguez Vila et al., 2025). 

Park et al. (2024) suggest that when tourism providers supply clear and practical details regarding 

accessibility features and limitations, potentially backed by testimonials, travelers with disabilities 

are less compelled to verify facts through informal networks. Consequently, the heavy reliance on 

user-generated content exposes a persistent gap in institutional communication rather than an 

intrinsic preference for peer advice, as official sources frequently fail to satisfy these specific 

information needs (Bandukda et al., 2024; Randle & Dolnicar, 2019). 

Crucially, user-generated content extends beyond merely showcasing trip outcomes to capture the 

complex process of travel itself (Gârdan et al., 2022; Pan et al., 2007). These posts frequently 

document the detailed planning efforts, equipment preparation, and risk management strategies 

necessary to ensure safety. While such elements are central to understanding accessibility as a 

lived experience, they remain largely invisible in formal tourism discourse. Through UGC, 
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travelers with disabilities collectively document the often-unseen labour required to make travel 

feasible (Bandukda et al., 2024). 

Importantly, User-Generated Content (UGC) reveals accessibility as contextual and negotiated, 

rather than fixed (Bandukda et al., 2024). A destination or campsite may be described as accessible 

in one situation and inaccessible in another, depending on environmental conditions like weather 

or crowds (Müller et al., 2022). However, this variability extends beyond physical or 

environmental factors to include social interactions. Chikuta et al. (2018) found that for many 

travelers with disabilities, the attitude of staff is a primary concern; being treated with respect and 

dignity often outweighs specific physical limitations. Together, these perspectives highlight that 

accessibility is not merely about the built environment or static labels, but relies equally on the 

"soft skills" of providers and the specific conditions of the moment. 

From a research perspective, UGC provides access to naturally occurring narratives, produced 

outside the constraints of research interviews or surveys (Hefny, 2024). This allows researchers to 

examine how accessibility is discussed organically, using language and priorities defined by the 

travelers themselves. In this sense, UGC does not merely supplement official information, but 

functions as a collective knowledge system that bridges the information gap left by unreliable 

formal tourism discourse (Bandukda et al., 2024). 

While UGC has been widely studied in broader tourism research (Asyraff et al., 2024; Lavin, 

2024), its role in accessible tourism has received comparatively less attention. Existing studies 

acknowledge its value in addressing information gaps, but few have examined how travelers with 

disabilities use UGC to navigate complex tourism forms, or how these narratives relate to official 

accessibility communication (Park et al., 2024). This gap is particularly evident in mobile tourism 

contexts, such as motorhoming and caravanning, where planning demands are uniquely high and 

accessibility conditions remain highly variable. 

2.5. Motorhome and Caravan Tourism as Serious Leisure 

Motorhome and caravan tourism is commonly associated with flexibility, independence, and 

freedom of movement. Unlike conventional forms of tourism that rely on fixed accommodation 

and predefined itineraries, this mode of travel combines transport, accommodation, and daily 
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living into a single, mobile system (Marques & Rodrigues, 2024). As a result, travelers assume a 

significantly higher degree of responsibility for planning, decision-making, and problem-solving 

throughout the travel experience. 

In tourism research, this form of engagement is often conceptualized as serious leisure. Serious 

leisure refers to activities that require sustained effort, skill development, and personal investment, 

rather than casual or spontaneous participation (Stebbins, 2007). Marques and Rodrigues (2024) 

describe motorhome tourism as a practice that demands planning competence, technical 

knowledge, and adaptability, particularly when travel involves unfamiliar environments or 

extended journeys. 

This theoretical framing is especially relevant when considering accessibility. Motorhome and 

caravan travel requires travelers to manage multiple interdependent factors, including vehicle 

usability, interior space, campsite facilities, terrain conditions, power supply, weather, and route 

selection (Marques & Rodrigues, 2024). For travelers with disabilities, these environmental factors 

interact continuously with bodily needs, assistive equipment, and fluctuating physical capacity 

(Darcy, 2012). Consequently, accessibility is not encountered at a single, fixed point, but must be 

continuously negotiated across the entire journey. 

Motorhome tourism is often driven by a desire for flexibility and autonomy, allowing for 

spontaneous travel without the need for traditional hotel infrastructure. Perera and Bopage (2021) 

observe that for many domestic tourists, the vehicle serves as a "home away from home" that offers 

a unique sense of comfort. However, Rodrigues and Marques (2025) argue that this practice 

extends beyond casual tourism into the realm of serious leisure, where participants must develop 

specialized knowledge and skills over time. In accessible contexts, this includes learning how to 

adapt vehicles, identify suitable campsites, and manage complex energy or medical needs. These 

competencies are rarely formally taught; instead, they are acquired through perseverance and 

shared informally within the community, highlighting the unseen effort required to maintain this 

independent lifestyle. 

This framing helps explain the prominence of detailed, highly technical user-generated content 

within motorhome and caravan tourism. Rodrigues and Marques (2025) argue that the 'serious 

leisure' nature of this activity drives participants to share highly specific information about 
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equipment and environmental conditions. Such details are critical because, as Devile et al. (2023) 

observe in the broader context of accessible tourism, rigorous planning and information 

verification are the primary strategies disabled travelers use to mitigate risks and ensure safety. 

Consequently, these online narratives function as a necessary buffer against the severe 

consequences of design mismatches, making the systematic analysis of this user-generated content 

essential for understanding the lived, practical realities of accessible motorhome tourism. 

For travelers with disabilities, the stakes of participation are often significantly higher. Friman and 

Olsson (2023) demonstrate that inaccessible environments directly compromise travel autonomy, 

limiting the freedom to travel as one wishes and negatively impacting overall well-being. 

Consequently, a misjudgment about accessibility can result in a severe loss of independence or the 

need to abandon travel plans altogether. To mitigate these high stakes, planning becomes a critical 

form of risk management (Devile et al., 2023). This context reinforces the reliance on experiential 

knowledge shared through UGC, which serves to effectively reduce uncertainty where official 

information fails (Park et al., 2024). 

Importantly, serious leisure perspectives also illuminate the complex emotional dimensions of 

accessible motorhome travel (Rodrigues & Marques, 2025). Analysis of User-Generated Content 

(UGC) frequently reflects both empowerment and vulnerability. Özgüner Atak (2024) confirms 

that travelers derive a profound sense of freedom and identity from the mobile lifestyle, viewing 

the vehicle as a personalized space that supports independence. However, for travelers with 

disabilities, this freedom is often accompanied by an acute awareness that accessibility is fragile 

and highly dependent on many interconnected environmental factors (Müller et al., 2022). This 

duality aligns perfectly with serious leisure theory, which recognizes that deep engagement can be 

both rewarding and demanding (Stebbins, 2007). 

In summary, conceptualizing motorhome and caravan tourism as serious leisure provides the 

essential context for understanding accessibility experiences within this sector. It explains why 

accessibility is highly situational, why the planning effort is substantial, and why user-generated 

content is so rich in practical, lived detail. Ultimately, this perspective reinforces the undeniable 

value of examining UGC to understand how disabled travelers actively navigate and negotiate 

accessibility within a complex, mobile tourism environment. 
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2.6. Key Debates, Gaps, and Positioning of the Study 

The accessibility tourism literature reflects several ongoing debates. One central debate concerns 

whether accessibility should be approached primarily through technical standards and compliance, 

or through lived experience and situational use. While policy frameworks and design guidelines 

provide important foundations, research increasingly suggests that accessibility cannot be fully 

understood without examining how environments and services are experienced in practice. A 

second debate relates to the role of information in accessibility. Although there is broad agreement 

that information is essential for independent travel, studies continue to show that accessibility 

information provided by tourism organizations is often vague, inconsistent, or promotional, 

limiting its practical value for disabled travelers. 

Another emerging debate concerns the growing reliance on user-generated content. UGC is widely 

recognized as a trusted and influential information source, particularly in complex or high-risk 

travel contexts. However, questions remain regarding its subjectivity, reliability, and the extent to 

which it compensates for institutional information failures rather than replacing them. While UGC 

offers rich experiential insight, it also reflects individual perspectives and uneven coverage, 

highlighting the need to examine how it is used alongside, rather than in place of, official 

communication. 

Despite these debates, several gaps remain in the literature. First, accessible tourism research has 

largely focused on fixed tourism settings, such as hotels and attractions, leaving mobile forms of 

tourism underexplored. Second, although studies acknowledge the importance of accessibility 

information, few examine how disabled travelers actively navigate information gaps in practice. 

Third, there is a lack of empirical research comparing lived accessibility experiences expressed 

through UGC with the accessibility information presented on provider websites, particularly in the 

context of motorhome and caravan tourism. 

This study addresses these gaps by examining accessibility experiences in motorhome and caravan 

tourism through the lens of user-generated content, while also analyzing how these experiences 

align with or diverge from official website communication. By foregrounding disabled travelers’ 

narratives, the research positions accessibility as a lived, situational phenomenon and contributes 
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experience-based insight to debates on accessible tourism, information provision, and digital 

inclusion. 

A conceptual framework (see Table 1) has been developed to guide the analysis of accessibility 

experiences in motorhome and caravan tourism. Grounded directly in the literature reviewed 

throughout this chapter, the framework synthesizes the theoretical intersections of the social model 

of disability, inclusive design, and digital information provision, with the emerging role of user-

generated content and the 'serious leisure' demands of mobile travel. Rather than functioning as a 

rigid model to be tested, it serves as a critical analytical lens structured around four core 

dimensions. In doing so, it clarifies how accessibility experiences are shaped by social and design 

conditions, communicated through digital practices, narrated through user-generated content, and 

uniquely situated within the specific context of motorhome and caravan tourism. 

Analytical Dimension Conceptual Components Key References 

Accessibility as Social and 

Design Practice 

Disability and Accessible 

Tourism; Universal and 

Inclusive Design. 

Darcy & Dickson (2009); Buhalis 

& Darcy (2011); Barnes & Mercer 

(2010); Preiser & Ostroff (2001); 

Steinfeld & Maisel (2012); Darcy 

et al. (2020) 

Accessibility as 

Information and Digital 

Communication 

Accessibility Information 

Provision in Tourism; Digital 

Accessibility (e.g., WCAG). 

Darcy (2010); Michopoulou & 

Buhalis (2013); Domínguez Vila et 

al. (2018); W3C (WCAG); Singh 

et al. (2021) 

Accessibility as Narrated 

and Experiential 

Knowledge 

User-Generated Content in 

Tourism; Experience Narration 

and Peer Communication. 

Bandukda et al. (2024); Devile et 

al. (2023); Gârdan et al. (2022); 

Lavin (2024); Randle & Dolnicar 

(2019); Ranga et al. (2023); 

Reindrawati et al. (2022) 

Motorhome and Caravan 

Tourism Context 

Motorhome and Caravan 

Tourism as Serious Leisure; 

Vehicle–Environment Interface. 

Marques & Rodrigues (2024); 

Özgüner Atak (2024); Rodrigues & 

Marques (2025); Stebbins (2007) 

Table 1. Conceptual Framework for Studying Accessibility Experiences in Motorhome and 

Caravan Tourism through User-Generated Content 
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Ultimately, understanding accessibility in motorhome and caravan tourism requires viewing it not 

as a static physical feature, but as a continuously negotiated lived experience. Grounded in the 

social model of disability and the principles of inclusive design, the literature demonstrates that 

the systemic exclusion of disabled travelers stems primarily from environments and digital 

platforms constructed around the narrow assumptions of an 'average' user. Because formal tourism 

channels frequently fail to provide the reliable, context-specific information required to navigate 

these barriers, a profound information gap persists. 
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3. Methodology 

This chapter outlines the methodological framework used to systematically investigate how 

travelers with disabilities navigate, negotiate, and ultimately communicate their experiences within 

the motorhome and caravan tourism sector. To establish this, the section first details the rationale 

behind adopting a qualitative, interpretivist research design. Following this, a comprehensive 

overview of the data collection procedures, sampling strategies, and ethical considerations is 

provided. The chapter then concludes by establishing the analytical procedures specifically 

reflexive thematic analysis, demonstrating how this approach ensures the resulting findings remain 

rigorously grounded in the dataset while staying deeply faithful to the participants' lived 

experiences 

3.1. Research Design and Methodological Approach 

This study adopts a qualitative, interpretivist research design rooted in the premise that social 

realities, including how accessibility is experienced, communicated, and understood, are not fixed 

or externally measurable. Rather, they are constituted through meaning, language, and lived 

practice (Poth, 2018; Titchkosky, 2020). This epistemological position is exceptionally well-suited 

to the subject matter: accessibility in motorhome and caravan tourism cannot be assessed through 

a static checklist because it is situational and relational, shaped continuously by the interaction 

between bodies, vehicles, environments, and available information. 

 

The choice of a qualitative design is driven by the nature of the research question, which seeks to 

understand not only what accessibility barriers exist, but how these barriers are communicated by 

travelers with disabilities. Accessibility in this context is not a standardized condition; it is 

contingent upon multiple interdependent factors, including vehicle configuration, environmental 

conditions, and planning strategies. These elements interact dynamically throughout the travel 

process, making accessibility an inherently relational and context-dependent experience. A 

qualitative approach is therefore necessary to capture the depth, nuance, and variability of these 

experiences as they are expressed in traveler narratives. 
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Situated within tourism studies, the research draws on established qualitative approaches from 

accessible tourism scholarship, digital tourism research, and user-generated content analysis. 

Extant literature confirms that accessibility is relational and context-dependent, emerging from 

interactions between persons and their environments at particular moments (Darcy, 2012; 

Tøssebro, 2004). Capturing this complexity requires a methodology that foregrounds how people 

describe and make sense of their experiences, rather than one that reduces those experiences to 

numerical categories. 

 

The study employs reflexive thematic analysis as developed and refined by Braun and Clarke 

(2006, 2021), discussed in detail in Section 3.5. This approach treats themes not as patterns that 

passively emerge from the data, but as analytical constructs developed through systematic and 

iterative engagement with coded narrative segments in relation to the research question (Braun & 

Clarke, 2019). While researcher subjectivity and interpretation are central to this process, theme 

development remains systematically anchored in the dataset, ensuring that all themes are supported 

by traceable evidence (Byrne, 2022; Cope, 2014). This ensures that the analysis remains faithful 

to the lived experiences of travelers and accurately reflects accessibility as it is communicated in 

practice. 

 

The study is further premised upon a closed-world analytical approach. All analysis is conducted 

exclusively on a defined dataset compiled by the researcher, comprising user-generated content 

from selected online platforms. No external data is introduced during coding or analysis, ensuring 

that all findings are fully traceable to the original dataset and that the analytical process remains 

transparent. This design is operationalized through strict data integrity rules, including the 

verbatim preservation of all coded segments. 

 

Finally, the study is structured around a comparative qualitative design. traveler-generated 

narratives form the primary evidence base and are examined alongside the accessibility 

communication found on rental and campsite provider websites. This structure enables a 

systematic comparison that identifies areas of alignment and mismatch between the two bodies of 

material, directly contributing to critical debates on information provision and accessible tourism. 
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3.2. Data Sources 

The empirical material for this study is drawn from two distinct but complementary sources. The 

primary dataset consists of lived accessibility experiences extracted from user-generated content 

(UGC), which forms the analytical foundation for identifying authentic accessibility needs and 

practices within motorhome tourism. To contextualize this, the UGC is complemented by a 

secondary dataset comprising official communication from motorhome rental providers, campsite 

operators, and a specialist accessibility-focused rental company. The ultimate purpose of 

combining these two datasets is to systematically map the areas where formal provider 

communication aligns with, partially reflects, or completely diverges from the actual lived 

experiences described by travelers. 

 

User-generated content constitutes the primary dataset because it provides unfiltered access to the 

experience-based knowledge that travelers with disabilities generate and share within online 

communities. Crucially, this content is fundamentally distinct from official tourism 

communication; it reflects what travelers negotiated in practice, rather than what providers 

intended to convey (Ranga et al., 2023). For travelers with disabilities in particular, UGC actively 

addresses the severe informational gaps that provider sources routinely leave open. It offers 

accounts that are contextual, practical, and experientially grounded in ways that formal, 

institutional communication seldom achieves (Bandukda et al., 2024; Michopoulou & Buhalis, 

2013). 

 

Provider websites are included as the secondary, comparative dataset. Because these websites 

typically serve as the first point of contact for travelers planning motorhome or caravan journeys, 

they function as the primary channel through which formal accessibility information is made 

available prior to travel. It is important to note that the analysis of these provider websites focuses 

strictly on accessibility communication as it is presented to users; it does not attempt to assess 

physical accessibility conditions or audit technical compliance with digital accessibility standards, 

such as the Web Content Accessibility Guidelines (WCAG) (Domínguez Vila et al., 2020). 

Instead, the analysis remains focused on the discursive and informational dimensions of the 

communication: how accessibility is framed, the specificity or vagueness of those descriptions, 
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and crucially, where institutional 'silences' occur in relation to the prominent needs expressed 

within the UGC corpus. 

3.3. User-Generated Content Dataset 

For the purposes of this research, user-generated content (UGC) refers to publicly accessible, non-

commercial online material produced by travelers that communicates experiences, observations, 

questions, or advice directly related to accessibility in motorhome, campervan, or caravan tourism. 

This definition follows established usage within tourism research, where UGC is distinctly 

separated from institutional or marketing communication by its grounding in personal experience 

and its strict orientation towards peer audiences rather than consumers (Gârdan et al., 2022). 

The dataset includes post-trip reflections, experience-based forum discussions, planning-stage 

narratives informed by lived experience, and reviews or exchanges that explicitly reference 

accessibility conditions or adapted equipment. Crucially, both planning and post-trip content are 

included. Planning narratives actively draw on accumulated community knowledge and constitute 

a central mechanism through which accessibility information is distributed. As Bandukda et al. 

(2024) observe, experiential sharing within peer networks is one of the principal means by which 

disabled travelers bypass the informational deficiencies of official sources, a function that operates 

at every stage of the travel process. 

 

The platforms sampled encompass travel blogs authored by disabled travelers, motorhome and 

caravan discussion forums, vlogs, and social media communities specifically focused on accessible 

or adapted travel. These platforms were selected because they represent the exact digital spaces 

where disabled motorhome travelers actively document and dissect their experiences. Because this 

content is naturally occurring, meaning it has not been shaped or prompted by researcher 

involvement, it represents a highly authentic data source and a significant methodological strength. 

Scope of Disability 

The scope of disability represented in the dataset was determined empirically rather than defined 

in advance. Although the study is firmly grounded in disability and accessible tourism scholarship, 

no a priori restriction was placed on impairment types. Instead, the dataset was assembled through 

systematic content collection and subsequently reviewed to identify which lived disability 
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experiences were most consistently represented within the naturally occurring material. 

Consequently, the final dataset predominantly reflects the experiences of travelers with mobility-

related and physical disabilities. This includes full-time and part-time wheelchair users, individuals 

managing progressive conditions affecting mobility, and travelers coordinating complex medical 

and equipment needs throughout their journeys. This distribution directly reflects which 

communities are most actively documenting accessible motorhome travel online, rather than a 

product of deliberate or exclusionary sampling decisions. This approach preserves fidelity to the 

authentic data and avoids imposing a rigid disability taxonomy that the material itself does not 

substantiate. 

Inclusion and Exclusion Criteria 

A structured set of inclusion and exclusion criteria was applied to ensure the coherence, quality, 

and relevance of the dataset. To be included, the content was required to be publicly accessible, 

written in English, and originate from either the United Kingdom or the European Union. 

Furthermore, the material had to explicitly relate to the specific context of motorhoming, 

campervanning, or caravanning to ensure direct alignment with the study’s core research 

objectives. 

 

To preserve the authenticity of the empirical material, content was excluded if it functioned 

primarily as promotional marketing or originated from tourism institutions rather than actual 

travelers. This methodological boundary aligns with established definitions of user-generated 

content, which explicitly distinguish peer-to-peer experiential sharing from commercial messaging 

(Naab & Sehl, 2017; Yoo & Gretzel, 2011). Furthermore, the study excluded narratives where the 

connection to motorhome accessibility was merely incidental. General disability lifestyle accounts 

that only mentioned mobile travel in passing were removed because the practical dimensions of 

accessible tourism were not their substantive focus. Ultimately, applying these criteria ensured that 

the dataset remained strictly concentrated on the non-commercial accessibility knowledge 

generated by disabled travelers, keeping the empirical material entirely consistent with the 

overarching research question (Kim & Stepchenkova, 2015). 
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UGC Platform Selection 

The UGC dataset was drawn from several online platform types, including travel blogs authored 

by disabled motorhome and caravan travelers or their companions, dedicated motorhome and 

caravan forums in which accessibility threads were identified, and a Reddit community focused 

on accessible recreational vehicle travel. Video-based content was also strategically incorporated 

to capture richer visual narratives. Publicly accessible YouTube channels featuring wheelchair-

using travelers documenting motorhome and campervan journeys were selected, and transcripts 

were extracted and treated as textual data for analysis (Nguyen et al., 2024; Xu et al., 2021). 

Platforms were identified through purposive sampling using terms directly related to wheelchair 

accessibility, disability, and mobile tourism (Shaheen et al., 2019). These platforms were 

ultimately selected only where they produced substantive, naturally occurring content that strictly 

met the established inclusion criteria. 

Data Anonymization 

In strict accordance with the ethical principles governing digital research, all data sources are 

anonymized in the presentation of findings to protect the privacy of online communities (Moreno 

et al., 2013). Sources are identified exclusively by source identifier codes, as listed in Table 1 

below, rather than by their original platform names or user handles. This defensive approach 

ensures that the analysis remains focused on the experiential content and underlying accessibility 

patterns, rather than on the identities of individual contributors. Source identifiers are structured 

to indicate the platform type. Identifiers beginning with 'UGC' correspond to text-based sources 

including blogs, forums, and Reddit, while identifiers beginning with 'Y' correspond to YouTube-

based video and transcript sources. These identifiers provide sufficient contextual information for 

analytical purposes while rigorously protecting the anonymity of all contributors. 

 

Source ID Platform Type Content Type Geographic 

Origin 

Coded 

Segments 

UGC01 Blog Long-form travel narrative UK 8 

UGC02 Blog Long-form travel narrative UK 8 

UGC03 Forum Peer discussion thread UK 7 
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UGC04 Forum Peer discussion thread UK/EU 5 

UGC05 Forum Peer discussion thread UK/EU 6 

UGC06 Forum Peer discussion thread UK/EU 6 

UGC07 Forum Peer discussion thread UK 6 

UGC08 Forum Peer discussion thread UK 6 

UGC09 Forum Peer discussion thread UK 6 

UGC10 Forum Peer discussion thread UK/EU 6 

UGC11 Blog Long-form travel narrative UK 6 

UGC12 Community 

discussion 

Peer discussion thread International 5 

Y1 Video / Transcript Accessible travel vlog UK/EU 9 

Y2 Video / Transcript Accessible travel vlog UK/EU 12 

Y3 Video / Transcript Accessible travel vlog UK/EU 12 

Y4 Video / Transcript Accessible travel vlog UK/EU 12 

Y5 Video / Transcript Accessible travel vlog UK/EU 12 

Y6 Video / Transcript Accessible travel vlog UK/EU 12 

Y7 Video / Transcript Accessible travel vlog UK/EU 11 

Y8 Video / Transcript Accessible travel vlog UK/EU 11 

Y9 Video / Transcript Accessible travel vlog UK/EU 12 

Y10 Video / Transcript Accessible travel vlog UK/EU 10 

Table 2. UGC Data Sources and Coded Segment Distribution 

Dataset Composition and Segment Formation 

The final dataset comprises 188 coded narrative segments drawn from 22 unique sources. Of these, 

113 segments were derived from YouTube video transcripts, and 75 were extracted from text-

based sources including blogs, forums, and community discussions. The unit of analysis was a 

meaningful narrative segment, defined as a portion of text or transcript conveying a distinct 
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accessibility-related idea. To preserve original meaning and ensure full traceability, each segment 

was extracted verbatim from the source material. These segments ranged from individual sentences 

to multi-sentence passages where a specific meaning was sustained continuously. Out of the 188 

segments, 181 were classified as either strong accessibility experience or moderate accessibility 

context and subsequently carried forward into thematic analysis. The remaining seven were 

retained strictly as general travel context for traceability purposes but excluded from theme 

development. All sources were rigorously cross-referenced and validated to confirm traceability, 

remove duplicate segments, and standardize metadata fields such as source identifier, segment 

number, category, and analytical code. No exact duplicates were identified across the integrated 

dataset. 

Platform Complementarity 

The distribution of segments across platform types deliberately reflects the complementary 

strengths of each source. YouTube content captures real-time, visually grounded narratives of 

accessible motorhome and campervan travel, allowing accessibility to be observed exactly as it 

occurs in practice. Conversely, blogs provide detailed, highly reflective accounts focused on 

adaptation processes and long-term travel considerations. Forum and community discussion 

sources capture authentic peer-to-peer communication, revealing how travelers actively share 

knowledge, negotiate uncertainty, and collectively interpret accessibility challenges. This multi-

platform composition significantly enhances the depth and breadth of the analysis and enables a 

robust cross-platform comparison of narrative form and analytical content. 

Methodological Justification 

The composition of this dataset is entirely consistent with the qualitative logic guiding the study. 

Reflexive thematic analysis does not require large samples in a statistical probability sense. 

Instead, it requires sufficient depth and variation to identify meaningful, saturated patterns across 

the data (Braun & Clarke, 2006, 2021). With 22 distinct sources and 188 coded segments 

comprehensively addressing accessibility across vehicle design, financial constraints, 

environmental conditions, planning practices, and emotional experiences, the dataset achieves the 

analytical richness and data saturation necessary to fully address the overarching research question 

(Fusch & Ness, 2015). 
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3.4. Provider Website Dataset 

Provider websites are included as a secondary comparative dataset. Their inclusion follows directly 

from the study's aim to systematically understand where lived accessibility experience and formal 

digital communication align, and crucially, where they diverge. Tourism provider websites are 

among the primary information sources consulted by travelers during the planning stage of 

motorhome and caravan journeys. They shape expectations and inform critical decision-making 

long before any physical engagement with a vehicle or campsite takes place (Domínguez Vila et 

al., 2025; Park et al., 2022). For travelers with disabilities, the quality of this information is 

particularly consequential. Where accessibility communication is incomplete or framed in generic 

terms, it generates severe informational barriers that prevent travelers from making confident 

assessments of suitability. The consequences of this include heightened uncertainty, increased 

planning effort, and in some cases, the complete abandonment of travel plans (Michopoulou & 

Buhalis, 2013; Skalska, 2023). Provider websites thus function not merely as communication tools, 

but as active mechanisms that can enable or foreclose participation in tourism before a journey 

even begins. 

Provider Selection 

Providers were selected through purposive sampling. The aim was not to produce a statistically 

representative survey of the motorhome and caravan tourism sector, but rather to construct a 

sample that is analytically meaningful in relation to the study's focus, enabling a structured 

comparison with the UGC evidence base. Three specific criteria guided the selection process. First, 

providers were required to be visible and prominent within the planning contexts typically engaged 

by the traveler communities represented in the UGC dataset. Second, they had to appear or carry 

implicit relevance within the collected UGC narratives. Finally, they were required to contain 

accessibility-related content amenable to qualitative analysis. These criteria collectively ensured 

that the provider sample reflected the actual planning environment encountered by the travelers 

documented in the dataset, rather than a theoretical construction of that environment. 

The inclusion of a specialist accessible rental provider as a contrast case was highly deliberate. A 

provider that explicitly positions itself around adaptive motorhome design offers a critical 

reference point for what detailed and explicit accessibility communication looks like in practice. 
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Consequently, this contrast enables a much more differentiated assessment of the specific 

informational gaps present within mainstream provider communication. 

Scope of Analysis 

The provider analysis focused strictly on front-facing website content, reflecting the information 

realistically available to travelers during pre-trip planning. Data collection was restricted to 

homepages, vehicle or campsite descriptions, accessibility-related pages, booking information, 

and frequently asked question sections. Crucially, all analyzed content had to be accessible within 

approximately two to three clicks from the main navigation. This limitation aligns with established 

website accessibility research, which demonstrates that requiring excessive navigation to locate 

critical information causes severe user disorientation and acts as an informational barrier for people 

with disabilities (Shetty & McIntosh, 2024). Pages outside this immediate scope, including internal 

directories and non-publicly visible content, were not considered. Furthermore, no PDF documents 

or internal organizational data were taken into account. The dataset therefore captures exactly how 

accessibility is explicitly presented, structured, and communicated to users at the point of decision-

making, rather than how it might exist in operational practice. 

Dimensions of Analysis 

The analysis examined four specific dimensions across each website: how accessibility is 

discursively described and framed; the specificity or vagueness of these accessibility claims; the 

visibility and placement of the information within the site navigation; and the analytical gaps that 

emerge when this formal communication is read against the lived experience themes derived from 

the primary UGC dataset. This rigorous focus directly reflects the conceptual framework 

established in this research, positioning accessibility information not as a supplementary feature, 

but as an absolute prerequisite for independent travel decision-making (Michopoulou & Buhalis, 

2013). The analysis was carried out as a structured qualitative review with careful attention paid 

to language, level of detail, placement, and the degree to which providers actually addressed the 

informational needs evidenced in the UGC data. Finally, to maintain strict methodological 

boundaries, the analysis deliberately did not extend to automated auditing, WCAG compliance 

testing, or any form of quantitative content analysis. 
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Table 3. Provider Data and types 

Reflexive Thematic Analysis 

The UGC dataset was analyzed using reflexive thematic analysis, as originally developed and 

subsequently refined by Braun and Clarke (2006, 2021). This specific method systematically 

identifies and reports patterns of meaning within qualitative data. The defining characteristic of 

the reflexive approach is its strict insistence that themes are not pre-formed entities emerging 

passively from the data independently of the analyst. Rather, they are deliberate constructions 

produced through sustained, interpretive engagement by the researcher in direct relation to both 

Provider 

ID 

Provider Category Provider Type Role in Analysis 

P1 Rental / Marketplace Large EU motorhome 

rental 

Mainstream rental 

evidence 

P2 Rental / Marketplace Major EU motorhome 

rental 

Mainstream rental 

evidence 

P3 Rental / Marketplace Peer-to-peer rental 

marketplace 

Mainstream rental 

evidence 

P4 Rental / Marketplace UK motorhome rental Mainstream rental 

evidence 

SP01 Rental / Marketplace Specialist accessible rental 

(UK) 

Contrast case 

CP01 Campsite National campsite network Campsite communication 

evidence 

CP02 Campsite National campsite network Campsite communication 

evidence 

CP03 Campsite European campsite 

aggregator 

Campsite communication 

evidence 

CP04 Campsite European campsite group Campsite communication 

evidence 

CP05 Campsite European campsite group Campsite communication 

evidence 
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the empirical material and the overarching research question. This epistemological position is 

entirely consistent with the interpretivist orientation of the study. It is particularly appropriate for 

the analysis of user-generated content, where meaning is inherently bound to personal experience, 

subjective narrative, and environmental context. 

Inductive Approach  

Coding was conducted strictly inductively. Analytical categories were developed through a close, 

iterative reading of the data rather than being forced into a predetermined codebook. The first 

phase involved repeated, systematic reading of the UGC corpus to identify initial patterns, 

recurring concerns, and features of high analytical interest. This familiarization was followed by a 

structured pass through the material to generate initial codes, which were subsequently organized 

into broader candidate themes (Byrne, 2022). Ultimately, four core analytical concerns recurred 

consistently throughout this coding process: how accessibility barriers and facilitators were 

narrated; how vehicle-environment interactions were described, including terrain, pitches, 

surfaces, and facilities; how travelers articulated uncertainty, risk, adaptation strategies, and cost; 

and finally, how reliance on peer knowledge and informal information channels was explicitly 

expressed. 

Phases of Thematic Coding  

The coding process strictly followed the phases set out by Braun and Clarke (2006, 2021). 

Following sustained familiarization with the corpus, initial codes were generated through line-by-

line and segment-by-segment reading. Codes were assigned to units of meaning ranging from 

individual sentences to longer passages where specific meaning was sustained continuously. These 

initial codes were then reviewed collectively and organized into clusters according to their 

conceptual similarity and the specific accessibility dimensions they addressed. Ultimately, nine 

distinct clusters were identified: vehicle entry, driving, and transfer adaptations; interior 

circulation, layout, and transfer design; terrain and route surface barriers; destination and campsite 

infrastructure suitability; accessibility information and suitability assessment; equipment 

integration, power, and maintenance; support, caregiver, and set-up logistics; cost and affordability 

trade-offs; and independence, continuity, and emotional meaning. 
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Theme Development  

The clusters were subsequently reviewed in relation to one another and against the full dataset to 

assess whether they cohered into broader analytical themes. Five validated themes were initially 

produced before being consolidated into three higher-order themes. Each theme was rigorously 

checked against the data to confirm that the supporting segments were highly representative of the 

broader pattern. This process ensured that the theme description accurately captured its analytical 

content and that the boundaries between themes were well-motivated and internally consistent. 

Theme validation also involved reviewing the narrative strength classifications assigned during 

coding. These classifications comprised strong accessibility experience, moderate accessibility 

context, and general travel context. Finally, the process confirmed that the resulting themes 

mapped coherently onto the four analytical dimensions of the conceptual framework established 

in Chapter 2. The three final themes are: Accessibility through Vehicle Design and Spatial 

Usability; Accessibility through Environmental and Infrastructure Conditions; and Accessibility 

as Planning, Information Work, and Lived Negotiation. 

Reflexivity in Analysis 

Reflexivity was actively maintained throughout the entire analytical process. Interpretive 

judgements were present at every stage, including the selection of codes, the definition of theme 

boundaries, and the choice of representative quotations. These judgements were firmly grounded 

in a close reading of the data and in consistent engagement with the theoretical literature reviewed 

in Chapter 2. Consistent with the epistemological framework guiding this study, such subjective 

judgements are understood not as sources of bias to be minimized but as constitutive elements of 

the analytical process itself. 

Comparative Framework 

Following the development of the three higher-order analytical themes from the UGC dataset, a 

structured comparative analysis was conducted between those themes and the patterns observed 

across the provider website dataset. This comparative step is integral to the overall research design. 

It is concerned not only with how disabled travelers communicate their accessibility experiences, 

but crucially, how that lived experience directly relates to what providers formally communicate 

in digital planning environments. The comparison was organized thematically. For each of the 
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three UGC-derived themes, the accessibility information communicated across the provider 

sample was systematically reviewed against the lived experience patterns, barriers, and facilitators 

identified through the UGC analysis. This procedure enabled a precise mapping of where provider 

communication successfully addressed traveler informational needs, where it did so only partially, 

and where significant informational silences were present. Mapping this gap is a critical 

methodological step, as extant literature confirms a profound disconnect between what tourism 

services offer and what they actually communicate to consumers with disabilities (Cole et al., 

2019). 

Dataset Disaggregation and Scope 

To ensure analytical precision, the provider dataset was further disaggregated by type, explicitly 

distinguishing between mainstream rental providers, campsite operators, and the specialist 

accessible rental provider. This disaggregation was methodologically necessary because different 

provider types operate within distinctly different informational and commercial contexts. Treating 

them as a single homogeneous group would have severely obscured meaningful variations in 

accessibility communication across the sector. Finally, it must be reiterated that this comparative 

analysis does not evaluate provider performance or measure provider communication against 

technical compliance standards. Rather, its ultimate purpose is to illuminate the structural 

relationship between how accessibility is authentically lived and narrated by travelers with 

disabilities, and how it is represented within the formal digital planning environment. This 

approach produces findings possessing high empirical and practical relevance, directly addressing 

the severe informational barriers that currently dominate the accessible tourism market 

(Michopoulou & Buhalis, 2013; Randle & Dolnicar, 2019). 

3.5. Ethical Considerations 

Institutional Ethics. All data used in this study were drawn exclusively from publicly accessible 

online sources. Because no private or restricted platforms were accessed, no personal 

communications were requested, and no individuals were contacted or recruited as research 

participants, this study falls outside the formal scope of institutional ethics review requirements. 

However, recent tourism scholarship argues that relying solely on formal procedural ethics is 

insufficient when researching marginalized populations (Lu et al., 2024). Consequently, a rigorous 
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set of ethical considerations was applied consistently throughout the data collection and analysis 

process. 

Public Data and Anonymization 

The use of publicly accessible online content for research purposes raises critical questions 

extending beyond formal compliance. Although content posted to open forums and public 

platforms is technically accessible to any reader, contributors to such spaces may not anticipate 

their posts being utilized as research data. To address this, the study adopts a strict approach to 

source anonymization, aligning with established ethical practices for digital media research 

(Moreno et al., 2013). All data sources are identified exclusively by source identifier codes 

throughout the analysis and findings chapters. Platform names, usernames, and screen names are 

completely omitted. While full URLs are retained within the internal dataset for traceability 

purposes, they are not foregrounded in the thesis text. This defensive approach ensures the analysis 

remains strictly focused on experiential accessibility patterns, rather than on individual 

contributors or specific platforms. 

Platform-Specific Sensitivity 

Platform-specific considerations were also carefully integrated. YouTube content is treated as 

publicly broadcast material explicitly intended for wide audiences. Conversely, forum and 

community discussion content is treated with heightened sensitivity given the peer-oriented nature 

of such spaces. This critical distinction between publicly accessible data and perceived privacy 

within community environments was managed by focusing the analysis purely on lived 

experiences, actively avoiding any attempt to profile or trace contributors beyond the immediate 

content they shared. 

Contextual Integrity 

All verbatim quotations reproduced in the analysis chapters appear exactly as found in the source 

material, retaining any variations in spelling or grammar. Imposing editorial corrections upon these 

contributions would introduce a normative register entirely inconsistent with the authentic 

communicative contexts in which they were originally produced. Preserving this original form 

reflects a deep fidelity to both the dataset and the communities it represents. Furthermore, the study 
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adheres strictly to the principle of contextual integrity. All extracted segments are interpreted 

within the original context in which they were shared, and no quotations are selectively edited or 

recontextualized in a way that alters their intended meaning. 

Emancipatory Orientation 

Crucially, this research engages with content produced by disabled people and their companions, 

frequently documenting profound experiences of vulnerability, dependence, pain, and social 

marginalization. These contributions are treated throughout the study as invaluable sources of 

expertise and situated knowledge, rather than mere illustrative objects of study. This emancipatory 

orientation is entirely consistent with the social and rights-based model of disability that anchors 

the theoretical positioning of this research. Finally, provider website content is treated as 

commercially published material, raising no ethical concerns for quotation. The study confines its 

comparative claims strictly to what this published content supports, deliberately avoiding 

speculation regarding internal provider practices beyond what the public-facing material reveals. 

Investigating the lived experiences of disabled travelers within motorhome and caravan tourism 

required a robust qualitative methodological framework capable of capturing unfiltered narratives. 

By adopting an alternative approach to data collection, the research purposively sampled user-

generated content across multiple digital platforms, bypassing traditional institutional biases. 

Applying reflexive thematic analysis facilitated the systematic coding of these narratives and the 

construction of higher-order analytical themes. Furthermore, incorporating a secondary dataset of 

tourism provider communications established a structured comparative layer. Finally, addressing 

the critical ethical considerations inherent in utilizing digital data necessitated strict anonymization 

protocols to protect the identities of content creators. Ultimately, this methodological design 

establishes a rigorous, transparent foundation for the thematic analysis and interpretation presented 

in the subsequent findings chapter.  
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4. Findings 

The empirical foundation of this analysis rests upon a validated dataset of 188 coded narrative 

segments, extracted from 22 unique multi-platform user-generated content sources. These sources 

encompass video-based narratives from YouTube travel vlogs alongside text-based accounts from 

personal blogs, dedicated forums, and Reddit community discussions. The dataset spans a diverse 

range of voices and contexts, including first-person travel accounts, retrospective reflections on 

completed journeys, practical exchanges between forum users, and collaborative planning 

discussions regarding adaptive equipment. 

To transition from raw narrative data to these findings, the analysis employed structured, segment-

based coding. Through this systematic approach, analytical patterns were identified, allowing the 

overarching themes to be developed inductively directly from the primary user-generated dataset. 

 

The resulting findings are organized into three higher-order analytical themes that capture the lived 

accessibility requirements of traveler with a mobility impairment. Following the thematic 

presentation, a secondary dataset of tourism provider communications is introduced as a 

descriptive comparative layer. This provider dataset is not part of the thematic coding and is 

analyzed separately to systematically map the formal accessibility communication of the tourism 

industry against the lived experiences identified by the travelers themselves. 

4.1. Dataset Overview and Thematic Structure  

The initial coding cycles generated nine distinct descriptive clusters across the 188 verbatim 

segments. Systematically consolidating these clusters based on their conceptual relationships 

revealed that heavily populated categories, such as equipment integration and financial constraints, 

operate not as isolated phenomena but as underlying conditions shaping the broader travel 

experience. Consequently, the coded segments converge into three higher-order analytical themes: 

the physical vehicle, the external environment, and the rigorous labour of planning and social 

negotiation. The structural relationship between the original nine descriptive clusters and these 

three final analytical themes is illustrated in Figure 1 below. 
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Figure 1: Thematic Map of Lived Accessibility Experiences in Motorhome Tourism 
 

4.2. Theme One: Accessibility through Vehicle Design and Spatial 

Usability 

The first higher-order theme is supported by 64 coded segments. It conceptualizes accessibility as 

a condition that must be actively engineered into the vehicle environment. Rather than existing as 

a standard feature of mobile tourism, accessibility is consistently narrated by participants as a 

deliberate, and often highly restrictive, spatial construction. 

Vehicle Entry and Transfer Adaptations 

Across the dataset, vehicle entry is identified as the primary structural boundary of mobile tourism. 

Standard entry configurations are universally described as inaccessible, forcing users to rely 

heavily on mechanical interventions such as cassette lifts, widened doors, and modified steps to 

breach this initial barrier. This structural failure is powerfully articulated by one YouTube creator, 

who explicitly identified the inherent limitations of factory-standard designs: 
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"The standard width caravan doors when they leave the factory are too narrow to 

get a wheelchair through so our caravan's been fitted with a wider aperture door, 

we've got some ramps going up to the door and then that way [my partner] can get 

in through the door and into the caravan" (Y1). 

 

The absolute necessity of these physical interventions dictates vehicle choice long before any other 

interior feature is considered. Another creator detailed a selection process governed entirely by 

entry mechanics: 

 

"So I use a wheelchair, So I knew I needed a van with a lift and typically vans 

with lifts have them on the side door" (Y5).  

 

Similarly, text-based accounts highlight the critical role of mechanical aids in sustaining ongoing 

participation in the activity over time, with one user noting: 

 

"We have a Power Step, which has enabled us to continue Motor Homing" 

(UGC10).  

 

Entry is therefore experienced not as a minor inconvenience to be managed. Rather, it operates as 

a rigid structural threshold determining whether travel can commence at all. 

Interior Spatial Constraints and Usability 

Overcoming the initial entry threshold does not guarantee accessibility. Analysis of the coded 

segments reveals that internal movement depends strictly on severe layout reconfigurations and 

the practical usability of core interior functions. Travelers frequently detail how standard vehicle 

interiors must be entirely dismantled to create sufficient turning and transfer spaces. One creator 

described how replacing standard fixtures was mandatory for basic mobility within the living 

space:  

 

"Originally when this caravan left the factory it had what's called a parallel 

lounge. So, we've changed that, we've made an L-shaped lounge. That means that 

[my partner] has enough room to come up the ramps, turn in her wheelchair and 

sit comfortably" (Y1). 

 

Functional usability also extends deeply into specific sanitary installations. The same source noted 

the importance of adaptable bathroom design for safe transferring: 
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"What's great about the toilet is that it has a swivel head on it. So, in terms of 

accessibility if you need to transfer you can turn it round and get it in the position 

that you need to" (Y1). 

 

Another blogger summarized their extensive spatial modifications, demonstrating the granular 

level of adaptation required before a trip can begin: 

 

"After a few finishing touches, like installing a small ramp on the inside of the 

door and creating a little cubbyhole for my ventilator under the bed, our new 

caravan was wheelchair accessible and ready to hit the road!" (UGC02). 

Cost and Adaptation Trade-offs 

A critical sub-dimension of this theme is the reality that spatial accessibility is bound by severe 

financial constraints. Achieving accessible design is not merely a technical process but a socio-

economic privilege. The collected narratives demonstrate that the actual level of accessibility 

achieved within a vehicle is directly determined by how much capital a traveler can expend, acting 

as a profound limiting barrier to full participation. One YouTube creator explicitly articulated how 

budgetary limits force users to accept partial, rather than complete, accessibility: 

 

"It isn't quite as substantially adapted as we'd like it to be and if money was no 

object then we'd get something maybe with a better bathroom so [my partner] can 

shower a bit easier" (Y1). 

 

This account powerfully illustrates that when financial resources are restricted, travelers are forced 

to sacrifice essential functional spaces, directly compromising personal hygiene and comfort. 

Consequently, building accessibility represents an ongoing, exhausting negotiation of affordability 

and spatial sacrifice. Text-based accounts reinforce this reality, illustrating how budget constraints 

actively dictate the scope of physical modifications undertaken before travel can even commence. 

Highlighting this financial pressure, one blogger noted: 

 

"Working to a tight budget, we browsed the second-hand market for suitable 

caravans. We knew that we’d need to make changes to it regardless, but the less 

modifications the better" (UGC02).  

 

Therefore, accessibility within the vehicle environment is highly uneven and conditional. It 

remains a heavily commodified requirement where profound financial burdens continually restrict 
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true independence, ensuring that full tourism participation remains out of reach for those unable 

to fund extensive bespoke conversions. 

4.3. Theme Two: Accessibility through Environmental and 

Infrastructure Conditions 

The second higher-order theme comprises 39 coded segments across 12 distinct sources. This 

theme shifts the analytical focus outward, demonstrating that a perfectly adapted vehicle is 

rendered useless if the external environment remains hostile to mobility. 

Terrain and Ground Conditions 

The material realities of the ground actively dictate the limits of the travel experience. Rather than 

serving as a passive backdrop, the natural and constructed terrain operates as a primary determinant 

of autonomy. The collected narratives are saturated with references to gravel, cobbles, mud, and 

uneven surfaces acting as insurmountable physical barriers. Crucially, these surfaces often directly 

contradict official provider claims of suitability, with users frequently noting severe discrepancies 

between marketing rhetoric promoting accessible pathways and the operational reality of 

encountering unusable gravel routes upon arrival. The physical consequence of this terrain is 

complete immobilization. One forum user captured the exhausting reality of these environments: 

 

"Light gravel is a wheelchair users nightmare, often just about do-able, when it’s 

deep you just get totally bogged down and going nowhere" (UGC05). 

 

Furthermore, unpredictable terrain introduces immediate safety risks that require constant 

vigilance. Video-based accounts vividly capture this environmental hostility, demonstrating how 

sudden adverse weather conditions or minor surface defects, such as mud and puddles can instantly 

trap a wheelchair and prematurely end an excursion. 

Conversely, compacted and sealed surfaces are explicitly celebrated as vital facilitators of 

independence. When reviewing nature trails and campsites, travelers frequently note the profound 

relief and ease of movement afforded by paved or compacted hardstanding paths, which allow for 

uninterrupted participation. However, to manage the unpredictable nature of campsite terrain, 

travelers are frequently forced to rely on heavy, expensive vehicle-based interventions. Explaining 
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the absolute necessity of specialized equipment for basic stability and safe internal transferring, 

one user stated: 

 

"so, I got this auto leveling system so that when I was in sites that were quite 

uneven I could get the van very quickly set up so that I wasn't rolling all over the 

place and having a hard time transferring" (Y10). 

 

Environmental accessibility is therefore experienced not as a guaranteed standard, but as a hostile 

condition that must be forcefully managed and mechanically mitigated. 

Facilities and Infrastructure Usability 

Accessible travel further depends on whether critical campsite infrastructure can actually be 

reached and utilized safely. Travelers evaluate sites not by broad accessibility labels, but by the 

practical connectivity of essential services. One Reddit user outlined these non-negotiable spatial 

parameters:  

"At a minimum, we must be able to reach the reception, water, electricity, and 

waste disposal in our wheelchairs, but ideally, we would also have access to the 

restaurant" (UGC12). 

 

Infrastructure placement directly dictates daily routines and physical exertion. When essential 

utilities such as power points are sparsely distributed across a campsite, travelers with a mobility 

impairment are frequently forced to break down their camp and move their entire vehicle simply 

to access a baseline electrical supply. This necessity for highly specific, reachable facilities is 

prevalent throughout the dataset. Users frequently note that locating suitable sites is critical for 

managing routine personal care, particularly given the severe systemic scarcity of specialized 

infrastructure such as 'changing places' toilets. 

However, when infrastructure successfully aligns with these strict physical requirements, it is 

actively endorsed within peer networks as a rare find:  

 

"I can confirm that [this specific camping area] at [a coastal town in Spain] is 

wheelchair friendly. All tarmac site, disabled shower facilities" (UGC04). 
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Spatial Layout and Navigation Continuity 

A defining structural finding within this theme is that environmental accessibility within the 

campsite depends entirely on strict route continuity. The collected narratives demonstrate that 

isolated accessible features, such as adapted washrooms, are rendered completely useless if the 

internal pathways connecting them to the vehicle pitches are broken. The presence of a single 

physical barrier effectively severs the entire accessibility chain. One video account captured this 

exact architectural failure at the path level, expressing profound frustration at the illogical design 

of otherwise accessible spaces: 

 

"there's no need, this is what we mean, look nice smooth path here and there how 

are you supposed to do this in a wheelchair" (Y2). 

 

The ultimate consequence of these internal spatial disconnects is the immediate loss of autonomy. 

When connecting routes fail, travelers are blocked from freely navigating the campsite and must 

either accept unsafe physical risks or abandon their intended actions entirely. The source material 

captures this severe restriction in real time, with one creator recording the exact moment an internal 

route failure ended their participation: 

  

"disability access there's no way we're going to get through there so we have to 

turn back around" (Y3). 

 

Consequently, true accessibility requires the campsite layout to function as a continuous, unbroken 

spatial network rather than a disjointed collection of standalone facilities. 

4.4. Theme Three: Accessibility as Planning, Information Work, and 

Lived Negotiation 

The final and most extensive theme is supported by 85 coded segments. It captures accessibility 

as an ongoing, exhaustive process of hidden labour. It reveals that accessible travel is not simply 

experienced physically but is sustained through relentless digital research and social negotiation. 
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Information Availability and Verification 

The availability of accurate accessibility information operates as the foundational gateway to 

tourism participation. The collected narratives reveal that before any physical barrier is 

encountered, travelers must first navigate a severely deficient digital landscape. Formal 

accessibility information provided by the mainstream tourism industry is routinely identified as 

fragmented, misleading, or entirely absent. Attempts to use standard tourism infrastructure for 

travel planning frequently end in failure, with one user documenting the futility of relying on 

official European networks: 

 

"Searching for campsites with disabled facilities in Spain on [multiple 

mainstream booking platforms] has yielded disappointing results, only about 

ten!" (UGC12). 

 

Because official channels systematically fail to provide the necessary spatial and infrastructural 

details, travelers with a mobility impairment are forced to assume the burden of extensive digital 

labour. To protect themselves from arriving at hostile destinations, users must engage in exhaustive 

independent verification work. One forum exchange perfectly illustrates this normalized 

workaround: 

 

"I am interested in how people find motorhome camping sites where there is good 

safe wheelchair access to the local village, pub, wildlife park etc. The only way I 

can find suitable sites is on google earth and using the little man to check for 

footpaths etc." (UGC06). 

 

A peer immediately validated this exact strategy as a necessary survival tactic: 

"Doing what you’re already doing is good, research and using google maps is 

what I also do" (UGC06). 

 

Furthermore, this relentless digital verification is mandatory because formal marketing is 

frequently recognized as actively dangerous. A subsequent comment in the same thread 

highlighted the physical consequences of trusting official descriptions: 

 

"we use lightweight mobility scooters. And yes, google earth. What irritates me is 

where you get descriptions of sites saying easy walking distance to x, y or z and 

you find it is along a grass verge or muddy footpath through a field!" (UGC06). 
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Consequently, information accessibility is not experienced as a supplementary service. It is a 

rigid prerequisite for travel, where the absence of reliable digital information effectively renders 

a destination inaccessible regardless of its actual physical layout. 

Equipment, Power, and Functional Support 

Beyond digital research, accessibility requires meticulous logistical management of medical and 

mobility equipment. Travelers must constantly plan for power continuity to ensure their physical 

independence and health are not compromised. One YouTube creator described how off-grid 

electrical capabilities were essential for their survival and mobility: 

 

"We've also fitted a 160 watt solar panel to the roof and that means that combined 

with our off-grid equipment we can be anywhere and the caravan's battery will 

recharge itself and we can also run [my partner's] ventilator from that. Once the 

battery is fully charged, we can then use the power to charge her wheelchair" 

(Y1). 

 

Equipment integration is narrated as a continuous daily practice rather than a background detail. 

Support, Dependency, and Lived Negotiation 

The collected narratives reveal that accessible tourism is deeply textured by continuous social and 

emotional negotiation. Navigating inherently hostile environments frequently forces travelers into 

a state of physical dependency, requiring the relentless coordination of care and assistance. This 

reliance on travel companions carries profound emotional weight, often stripping mobility 

impaired travelers of their autonomy before the journey even begins. One video account candidly 

exposed this forced vulnerability, detailing the complete reliance on a companion to bypass 

environmental barriers:  

"I'm hoping it's going to be as wheelchair friendly as possible [because] I can't 

do walks you know proper walks yet so [my partner] is going to have to push me 

around everywhere" (Y3). 

 

Beyond immediate caregivers, this social dependency frequently extends into the broader campsite 

community. Because formal accessibility provisions routinely fail, travelers must normalize the 

pragmatic negotiation of assistance from strangers to safely manage vehicle setup and daily 

logistics. Advising peers on this necessary social strategy, one forum user noted: 
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"And don’t be frightened to ask other caravanners for some assistance on site in 

setting up etc. most are happy to help" (UGC03). 

 

While this enforced reliance on others can lead to feelings of emotional vulnerability, successfully 

managing the material environment through meticulous vehicle adaptation fundamentally shifts 

the experience. The ultimate goal of this exhaustive physical and social labour is the reclamation 

of personal autonomy, as powerfully summarized by one creator: 

 

"Yeah, van equals independence when it's built properly for you" (Y10).  

 

Consequently, the lived experience of accessible travel is not merely a logistical challenge. It is an 

ongoing emotional pendulum swinging between systemic exclusion, necessary social reliance, and 

hard-won independence. 

4.5. Cross-Dataset Accessibility Communication 

Following the thematic analysis of the primary UGC dataset, a structured comparative assessment 

was conducted against the secondary dataset of provider websites. As established in the 

methodology, this dataset was disaggregated into three distinct sectors: mainstream rental 

providers, campsite operators, and a specialist accessibility-focused rental provider. To maintain 

strict methodological consistency and ethical adherence regarding data anonymization, all provider 

platforms are identified exclusively by source identifier codes. This step systematically maps the 

formal digital communication of the tourism industry against the lived requirements detailed in 

the previous themes, identifying critical informational silences within the contemporary planning 

environment. 

4.5.1. Mainstream Rental Providers  

Analysis of four major mainstream rental providers, identified securely as P1 through P4, 

demonstrates a severe structural mismatch with the lived accessibility requirements established in 

Theme One. Across this sector, detailed vehicle-level accessibility communication remains highly 

fragmented or entirely absent, forcing mobility impaired travelers to navigate severe informational 

voids. 
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A systematic review of these provider websites exposes varying degrees of institutional silence. 

Provider P3 functions as the most communicative platform within this mainstream sample, 

dedicating a specific accessibility page to state that wheelchair-accessible motorhomes are 

available. This provider explicitly lists features such as ramps, inbuilt electric lifts, hoist systems, 

anchor points and safety belts. However, the moment a user navigates to specific vehicle listings 

to plan an actual journey, the critical spatial data required for independent suitability assessment 

ceases to be provided. Practical measurements regarding interior wheelchair maneuvering space, 

aisle widths, turning radiuses, accessible bathroom dimensions, and mobility equipment storage 

are systematically omitted from the primary booking interfaces. 

 

Conversely, provider P1 communicates accessibility exclusively through negation. This platform 

explicitly declares that its fleet vans do not feature wheelchair ramps or tie-down docks, 

subsequently directing disabled users to general van descriptions lacking any precise spatial 

measurements. Most critically, the platforms representing P2 and P4 record an absolute absence 

of accessibility communication. On these websites, pre-booking suitability assessments and 

disability-specific instructions simply do not exist. The primary constraint across the mainstream 

market is the systemic omission of specific, measured specifications. Crucial metrics required to 

determine entry dimensions, interior turning radiuses, mobility equipment storage capacity, bed 

heights, and practical bathroom accessibility are entirely excluded from all vehicle listings. 

Ultimately, mainstream providers treat accessibility as an operational afterthought. By 

systematically failing to publish these mandatory structural details, these platforms effectively 

exclude disabled consumers from standard booking pathways, forcing travelers to assume an 

immense, unequal burden of pre-trip planning. 

4.5.2. Campsite Operators  

Analysis of five major European campsite and booking networks, securely identified as CP01 

through CP05, reveals a superficial engagement with accessibility. While this sector exhibits a 

slightly higher visibility of accessibility markers compared to the mainstream rental market, it 

achieves only a fragmented, inadequate alignment with the lived environmental requirements 

established in Theme Two.  
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Across these booking platforms, operators frequently rely on basic accessibility indicators, such 

as standard wheelchair iconography, to merely denote the presence of an adapted washroom or a 

step-free reception area. While this approach provides a rudimentary baseline of information, it 

systematically fails to capture the granular, material realities of the terrain that dictate actual 

mobility. Crucial infrastructural details regarding the specific surface materials of individual 

pitches, the gradients of internal connecting pathways, and the exact physical distances between 

parking spaces and shared utilities are entirely excluded from site maps and property descriptions. 

This binary communication strategy functions as a form of superficial compliance. It 

acknowledges that mobility impaired travelers exist but actively omits the practical, measured 

specifications they require to navigate a campsite safely. Consequently, it is precisely this 

institutional failure to provide comprehensive environmental detail that forces travelers to assume 

an unequal planning burden, pushing them toward the exhausting digital workarounds, such as 

independently navigating Google Earth street views, explored previously in Theme Three. 

4.5.3. Specialist Accessible Rental Provider  

To establish a structured contrast case, the analysis evaluated a specialist provider explicitly 

focused on accessible tourism, securely identified as SP01. Unsurprisingly, this platform 

demonstrates the strongest alignment with the primary user-generated content dataset, offering a 

clear reference point for what highly detailed accessibility communication looks like in practice. 

The specialist provider directly addresses the structural requirements of Theme One by detailing 

adapted driving controls, widened entry dimensions, and wet-room bathroom specifications 

directly on the primary vehicle description pages.  

 

Crucially, the platform actively resolves the spatial uncertainties dominating the mainstream 

market by publishing comprehensive floor maps complete with exact interior measurements, 

alongside explicit details regarding wheelchair lift capacity and availability. Furthermore, the 

platform proactively mitigates the logistical and social burdens identified in Theme Three. The 

digital interface incorporates a pre-booking accessibility consultation form that requests precise 

wheelchair dimensions and equipment needs. It also communicates the provision of equipment 

demonstrations at the point of vehicle collection and offers European travel consultation services. 
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However, the analysis reveals that even within this specialist context, minor technical gaps remain. 

While the communication is highly explicit regarding entry modifications and overall floor plans, 

critical lived-experience details such as the precise wheelchair turning radius, bed heights, kitchen 

worktop heights, and specific driver transfer processes are not immediately visible on the website. 

Additionally, information regarding the charging logistics for heavy assistive devices requires 

direct enquiry rather than being openly published. Despite these omissions, this contrast case 

empirically proves that when accessibility is treated as a structural priority within website design, 

the severe informational barriers dominating the mainstream market can be effectively dismantled. 

 

The material presented in this chapter demonstrates that accessibility in mobile tourism is a highly 

complex, multi-dimensional phenomenon. Theme One revealed that accessibility must be actively 

engineered into the vehicle through spatial reconfiguration and mechanical adaptation, a process 

strictly governed by financial and payload constraints. Theme Two established that environmental 

accessibility is dictated entirely by terrain continuity and the practical reachability of 

infrastructure, where a single physical barrier can sever the entire accessibility chain. Theme Three 

highlighted the hidden labour of accessible travel, exposing the relentless digital research, 

equipment management, and social negotiation required to safely sustain participation. 

Finally, the comparative analysis of provider websites confirmed a profound digital disconnect 

within the mainstream industry. While specialist providers successfully model detailed, user-

centric communication, mainstream rental platforms and campsite operators consistently fail to 

publish the granular, practical information that mobility impaired travelers require. This structural 

silence forces users into exhausting cycles of independent verification and risk management. The 

broader theoretical implications of these findings, and their relationship to contemporary disability 

and tourism literature, will be discussed in depth in the following chapter. 

4.6. Summary of Findings 

To synthesize the empirical analysis presented throughout this chapter, the core results derived 

from both the user-generated content and the provider communication analysis are consolidated 

into a conceptual summary (see table 4). Across all three analytical themes, the data demonstrates 

that accessible motorhome and caravan tourism cannot be understood merely as a static service 

requirement. Instead, it emerges as a complex, multi-dimensional phenomenon requiring constant 
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negotiation. The findings reveal that physical autonomy depends simultaneously on the 

mechanical adaptation of the vehicle, the material realities of the destination environment, and the 

exhaustive digital planning labour undertaken by the travelers themselves. 

 

Analytical 

Theme 

Core Empirical 

Finding 

Primary 

Barriers 

Key 

Facilitators 
Provider Alignment 

Theme 1: 

Accessibility 

through 

Vehicle Design 

and Spatial 

Usability 

Accessibility is 

actively engineered 

into the vehicle 

environment 

through spatial 

reconfiguration and 

strict financial 

compromise. 

Widened entry 

apertures, 

mechanical lifts, 

adapted driving 

controls, 

transfer-oriented 

sanitary fittings, 

lowered beds, 

and expanded 

turning spaces. 

Cassette lifts, 

transfer-

oriented 

layouts, hand 

controls, and 

incremental 

physical 

modifications. 

Mismatch / Partial: 

Mainstream providers 

omit critical spatial 

dimensions, while the 

specialist provider 

supplies detailed 

technical 

measurements. 

Theme 2: 

Accessibility 

through 

Environmental 

and 

Infrastructure 

Conditions 

Environmental 

accessibility 

operates as a 

continuous 

accessibility chain, 

dictated entirely by 

terrain 

predictability and 

infrastructure 

reachability. 

Deep gravel, 

mud, steep 

gradients, 

cobbled surfaces, 

and poorly 

placed utility 

facilities. 

Tarmac, 

compacted 

paths, disabled 

showers, 

accessible site 

facilities, and 

levelling 

systems. 

Partial: Campsite 

operators acknowledge 

basic accessibility 

features but frequently 

omit the granular 

terrain and gradient 

details required for 

mobility. 

Theme 3: 

Accessibility 

as Planning, 

Information 

Work, and 

Lived 

Negotiation 

Travel is sustained 

through exhaustive 

digital research, 

continuous 

equipment 

management, and 

the active 

negotiation of 

physical autonomy. 

Severe 

information 

gaps, unexpected 

spatial 

uncertainty, 

physical 

exhaustion, and 

caregiver 

dependence. 

Peer-to-peer 

knowledge 

exchange, 

detailed digital 

map research, 

and meticulous 

advance 

preparation. 

Mismatch / Partial: 

Mainstream industry 

leaves the planning 

burden entirely with 

the traveler, mitigated 

only by specialist 

consultation services. 

 

Table 4: Summary of Key Findings, Barriers, Facilitators, and Provider Alignment 
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5. Discussion 

The lived experiences documented within user-generated content demonstrate that the autonomy 

of motorhome travel remains substantially restricted for travelers with disability. Instead of 

achieving barrier-free movement, travelers engage in a continuous negotiation of spatial, 

environmental, and digital constraints. This chapter interprets these lived realities through the 

social model of disability (Oliver, 2013; Shakespeare, 2006). By contrasting collective peer 

knowledge against the lack of information provided by mainstream platforms, this discussion 

advances a central argument: rather than a guaranteed standard, accessibility within these mobile 

environments emerges as a heavily commodified privilege, frequently demanding relentless 

physical adaptation, continuous social negotiation, and an unequal burden of digital labour. 

5.1. The Paradox of Mobile Autonomy and Socio-Economic Privilege  

Interpreting the findings through the social model of disability provides a critical lens for 

understanding the systemic exclusion of disabled travelers within mobile tourism. The social 

model asserts that individuals are restricted not merely by their physical or cognitive 

impairments, but by the structural organization of environments that carry normative 

assumptions about human functioning (Barnes, 1996; Oliver, 2013; Shakespeare, 2006). The 

narratives analyzed in this study strongly substantiate this assertion. Standard factory vehicle 

designs function as immediate structural barriers that actively restrict prospective travelers, 

frequently compelling them to undertake severe, resource-intensive mechanical interventions to 

achieve basic usability. 

 

While universal design advocates for environments usable by all people without adaptation 

(Preiser & Ostroff, 2001; Steinfeld & Maisel, 2012), the extreme spatial and payload constraints 

of motorhomes make such an approach nearly impossible to operationalize within mobile tourism. 

The findings demonstrate that mobility impaired travelers require highly specific, customized 

adaptations to function safely within these confined spaces, necessitating an exclusive, individual-

centered design model rather than a universal one. This exposes a profound paradox at the core of 

accessible motorhome travel. On one hand, the vehicle presents an inherently hostile environment 

of significant spatial restriction. On the other hand, when successfully modified to meet an 
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individual's exact physical requirements, this same confined space transforms into a highly 

reliable, accessible base. It effectively shields the traveler from the unpredictable and frequently 

inaccessible infrastructure of the broader hospitality sector (Buhalis & Darcy, 2011; Darcy et al., 

2020). 

 

However, achieving this highly adapted environment remains heavily dependent upon significant 

capital expenditure. Because bespoke spatial requirements vary drastically among disabled 

individuals, standard rental fleets and manufacturers inherently struggle to provide universally 

adequate vehicles. This structural limitation is severely compounded by the systemic failure of 

mainstream providers to publish necessary spatial measurements, depriving disabled tourists of 

the data required to assess whether a standard rental vehicle might safely meet their needs. This 

pervasive informational void effectively eliminates the rental market as a viable option for many, 

leaving the costly purchase and retrofitting of a private vehicle as their primary remaining pathway 

to accessible travel. This consequence aligns with scholarship noting that disabled travelers 

frequently face substantially higher direct costs simply to secure a baseline level of participation 

(Darcy, 2002; McKercher & Darcy, 2018). Ultimately, this study deepens the academic 

understanding of accessibility by demonstrating that within mobile tourism, physical autonomy is 

inextricably linked to a traveler’s financial capacity to fund bespoke adaptations. 

5.2. Institutional Silence and the Fragmented Accessibility Chain  

While extensive spatial modifications can successfully mitigate internal vehicle constraints, the 

findings demonstrate that the practical utility of a highly adapted motorhome remains heavily 

dependent upon the physical conditions of the surrounding infrastructure. The narratives document 

how unsealed ground, such as deep gravel, mud, and missing dropped kerbs, frequently immobilize 

wheelchair users, severely restricting their mobility outside the vehicle. This observation 

corroborates the accessibility chain concept, which conceptualizes accessible tourism as a 

continuous, interdependent network where a single physical barrier can disrupt the entire travel 

experience (Darcy, McKercher, & Schweinsberg, 2020). 

 

A central theoretical contribution of this research lies in highlighting the substantial mismatch 

between this lived environmental reality and the formal communication strategies of the tourism 



51 
 

industry. While the previous section addressed informational voids regarding vehicle interiors, the 

cross-dataset analysis reveals a similar lack of transparency concerning the external environment. 

By systematically failing to publish essential structural details regarding pitch surfaces, route 

continuity, and facility reachability, mainstream platforms create profound barriers that frequently 

marginalize disabled travelers during the critical pre-trip planning phase. 

 

Furthermore, evaluating campsite operators within this theoretical context highlights significant 

limitations in how the industry approaches environmental design and communication. The findings 

demonstrate that operators frequently rely on basic labelling strategies, such as standard 

wheelchair iconography, to denote accessibility. However, they often omit the granular terrain 

data, including surface stability and pathway gradients, that strongly influence independent 

movement. The literature notes that while many tourism operators promote accessibility symbols, 

specific details regarding continuous pathways and surface conditions are rarely provided (Darcy, 

2010; Eichhorn et al., 2008). In practice, this labelling strategy functions as a form of superficial 

compliance. It signals a surface-level awareness of disabled travelers but risks creating a false 

sense of inclusion, frequently leaving users exposed to physical hazards. This demonstrates that 

partial infrastructure compliance is often insufficient for facilitating equitable travel. 

5.3. Information Asymmetry and the Unequal Burden of Digital Labour  

Because the practical navigability of external campsite infrastructure remains highly 

unpredictable, interpreting these systemic data failures through the lens of Uncertainty Reduction 

Theory reveals that information scarcity acts as a primary mechanism of exclusion in modern 

motorhome tourism. The theory suggests that individuals actively seek information to minimize 

risk in unknown situations, significantly increasing their information-seeking behaviours when 

faced with high environmental unpredictability (Berger & Calabrese, 1974; Park et al., 2024). 

Because critical data is frequently absent from primary booking interfaces, travelers are compelled 

to assume an immense, unequal burden of pre-trip planning. The user-generated narratives 

illustrate how this failure normalizes exhausting digital workarounds, often requiring users to rely 

on independent peer verification and external mapping tools to protect themselves from arriving 

at hostile destinations. 
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Crucially, the structured contrast with the specialist accessible rental provider empirically 

demonstrates that these informational voids are substantially avoidable. By publishing 

comprehensive floor maps with exact interior measurements and proactively requesting precise 

wheelchair dimensions through pre-booking consultations, the specialist platform effectively 

mitigates the uncertainty dominating the mainstream market. This contrast case illustrates that the 

absence of accessibility information on mainstream platforms is not an inevitable reality of the 

mobile tourism industry. Rather, it is a correctable failure of digital service design, reinforcing the 

argument that informational barriers have become just as restrictive as physical barriers within 

modern peer-to-peer and rental tourism (McKercher & Darcy, 2018; Randle & Dolnicar, 2019). 

Consequently, user-generated content functions as vital experiential knowledge. By bypassing 

corporate marketing narratives, these digital communities provide the peer-verified, unfiltered 

spatial data that the formal industry frequently fails to supply, transforming disabled travelers from 

passive consumers into active co-creators of accessibility knowledge. 

5.4. Motorhome Travel as Serious Leisure and Existential Authenticity  

While the necessity of navigating severe spatial and informational barriers frequently compels 

travelers into a state of physical dependency, the narratives also reveal a deeply emotional texture 

to accessible tourism. Requiring the relentless coordination of care and assistance, the findings 

highlight a powerful counter-narrative of resilience, perseverance, and identity construction. These 

elements strongly suggest that accessible motorhome tourism should be reconceptualized as a form 

of "serious leisure" (Marques & Rodrigues, 2024; Stebbins, 2014). 

 

While tourism is traditionally categorized as casual leisure, the narratives demonstrate that 

travelling with a disability in a motorhome demands rigorous skill acquisition, mechanical 

knowledge, and immense physical and emotional effort. Overcoming these intense structural and 

environmental challenges frequently facilitates eudaimonic well-being. When the material 

environment is successfully managed through meticulous vehicle adaptation and precise planning, 

the psychological outcome shifts dramatically from vulnerability to tangible independence. This 

reflects a pursuit of existential authenticity, where engaging in this travel allows individuals to step 

outside their comfort zones, recondition their mindsets, and redefine their own identities away 

from society's restrictive labels (van der Westhuizen, 2018). Consequently, the lived experience 
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of accessible travel operates as a continuous negotiation between systemic exclusion, necessary 

social reliance, and hard-won autonomy. 

5.5. Methodological and Theoretical Contributions 

This research makes a significant contribution to accessible tourism scholarship by exposing the 

nuanced, multi-dimensional barriers present in a highly mobile, self-directed form of travel. 

Historically, motorhome and campervan tourism has remained critically under-researched in the 

context of disability, largely due to stereotypical assumptions that frame the sector as an active 

pursuit exclusive to the hyper-mobile or able-bodied. By centering this specific mode of travel, the 

study demonstrates that the motivation to engage in autonomous mobile travel remains robust 

among disabled tourists, yet their equitable participation is systemically restricted by both physical 

and digital infrastructures. 

 

Furthermore, effectively documenting this complex negotiation of barriers required an alternative 

research approach, which serves as a distinct methodological contribution to the field. Previous 

disability research in tourism has often relied on service provider perspectives or traditional 

interviews, which can sometimes reinforce power imbalances and disempower disabled voices 

(Gillovic et al., 2024). By analyzing user-generated content from blogs, forums, and video 

platforms, this study bypasses these institutional filters to center unfiltered, peer-directed 

narratives. It illustrates that disabled travelers are highly resourceful agents who actively build 

communities of knowledge and challenge the normative assumptions of the mainstream tourism 

industry. 

5.6. Limitations  

Several limitations regarding the methodological design warrant acknowledgement. These are 

presented as necessary contextualization for interpreting the scope and boundaries of the findings. 

Statistical Representativeness 

As a qualitative analysis, this study does not claim statistical representativeness. The UGC dataset 

inherently reflects the experiences of travelers who are digitally active, communicate in English, 
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and are closely connected to the specific platforms sampled. Travelers with disabilities who do not 

engage with online communities, who communicate in other languages, or whose experiences are 

not captured by the selected sources fall outside the scope of this analysis. Consequently, the 

findings represent deep qualitative insights drawn from a purposively constructed dataset and 

cannot be universally generalized to all disabled motorhome and caravan travelers. 

Geographic Concentration 

Geographically, the study is heavily concentrated on the United Kingdom and Europe. Although 

some forum content includes contributions from a wider range of locations, the vast majority of 

UGC sources originate from the UK and the EU, and the provider sample focuses predominantly 

on European operators. Extant literature confirms that accessibility conditions, legal frameworks, 

and provider communication practices differ significantly across national contexts depending on 

specific regional welfare policies (Domínguez Vila et al., 2020). Therefore, the patterns identified 

in this study may not transfer uniformly to other international tourism markets. 

UGC Authenticity and Verifiability 

The use of UGC as a primary data source introduces inherent limitations with respect to 

authenticity and verifiability, as the precise identity and clinical disability status of content authors 

cannot be independently confirmed (Ukpabi & Karjaluoto, 2018). However, the strict inclusion 

and exclusion criteria were explicitly designed to select only content in which disability and 

accessibility were substantively addressed, substantially reducing the risk of misclassification. 

Furthermore, the epistemological stance of this study treats UGC as situated, experiential 

knowledge rather than objective testimony. It does not require individual claims to be 

independently verified; rather, it requires them to be interpreted carefully and strictly within 

context, which is the exact analytical approach maintained throughout this research. 

Temporal Constraints and Scope 

The provider website analysis was conducted at a fixed point in time. Because digital website 

content is continually updated, the accessibility information present during data collection may not 

perfectly reflect what was available at earlier or later dates. This naturally constrains claims 

regarding the long-term stability of the identified communication patterns. Similarly, the strict 
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analytical focus on textual and discursive website content means that dynamic and interactive 

elements, such as customer service interactions, live chat functions, and booking system interfaces, 

fall outside the scope of this analysis. These interactive dimensions likely also shape the 

accessibility planning experience and represent a highly productive direction for future research. 

Interpretive Rigor 

Finally, all coding and interpretive decisions were conducted by a single researcher without 

independent verification through inter-rater reliability procedures. This approach aligns with the 

reflexive thematic analysis framework, which cautions against applying positivist validity criteria 

to qualitative interpretation (Braun & Clarke, 2006, 2021). Within this context, validity relies 

primarily upon transparency and analytical rigor rather than statistical consensus. To support this 

transparency, the data extracts, theme descriptions, and supporting segments presented in Chapter 

4 are provided in extensive detail, allowing readers to engage directly with the empirical material 

and independently evaluate the interpretive claims advanced. 

5.7. Recommendations 

To strengthen the overall contribution of this research, this section provides explicitly formulated 

recommendations on how to improve accessibility in tourism generally. Although the empirical 

findings originate from the specific context of motorhome and caravan travel, the identified 

solutions address systemic informational and structural barriers that restrict participation across 

the broader accessible tourism sector. The preceding discussion identified that the industry 

frequently relies on generalized accessibility practices, transferring the requirement for pre-trip 

verification directly onto the disabled traveler. Addressing these foundational gaps requires 

specific interventions throughout the accessible tourism value chain. Consequently, the following 

recommendations outline practical, data-driven improvements targeting infrastructure, service 

design, and digital communication strategies. By implementing these measures, destination 

management organizations, service providers, and policymakers can address existing 

communication gaps and facilitate equitable travel experiences across the wider tourism landscape. 
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5.7.1. Mandating Objective Spatial Data Across Digital Tourism Platforms 

A central finding of this research is that mainstream rental providers and campsite operators rely 

heavily on vague, binary accessibility labels (such as standard wheelchair iconography) that are 

fundamentally inadequate for safe travel planning. To mitigate the severe information asymmetry 

identified in the findings, it is recommended that digital tourism platforms transition to publishing 

objective, measurable spatial data. 

 

Drawing upon the requirements for accessible tourism information systems (Michopoulou & 

Buhalis, 2013), mainstream booking interfaces should mandate the inclusion of exact interior 

turning radiuses, door widths, bed transfer heights, and pitch surface materials. Furthermore, 

platforms are strongly encouraged to integrate visual evidence, such as comprehensive floor plans 

and scaled photographs. By providing granular spatial metrics rather than subjective marketing 

claims, providers can substantially reduce the uncertainty dominating the pre-trip planning phase 

and relieve the unequal burden of digital labour currently placed on disabled consumers (Park et 

al., 2024). 

5.7.2. Securing the Continuous Accessibility Chain in Tourism 

The narratives illustrate that accessibility within motorhome tourism is not confined to the vehicle 

but is strictly dependent upon the surrounding physical infrastructure. To prevent the 

fragmentation of the accessibility chain (Darcy, McKercher, & Schweinsberg, 2020), campsite 

operators are advised to look beyond the provision of isolated accessible washrooms and focus on 

continuous route navigability. Operators should conduct rigorous infrastructural audits to ensure 

continuous, unbroken pathways connecting accessible pitches to shared utilities and reception 

areas. Because the findings identify unsealed surfaces as primary mobility barriers, operators are 

strongly encouraged to replace deep gravel and unstable terrain with compacted, hardstanding 

surfaces on designated accessible pitches. 

5.7.3. Advancing Inclusive Vehicle Design and Fleet Expansion  

Standard factory vehicle designs frequently compel disabled travelers to absorb the significant 

financial burden of purchasing and adapting private vehicles. While true universal design is 

difficult to operationalize given the spatial constraints of motorhomes, manufacturers and 
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conversion specialists are encouraged to prioritize modular, individual-centered spatial 

requirements. Design focus should be directed toward essential transfer clearances, widened entry 

dimensions, and wet-room bathroom configurations. 

In parallel, mainstream rental providers are advised to expand their fleets to include specialist 

vehicles equipped with reliable cassette lifts, securement tracking, and adaptive hand controls. By 

diversifying their fleets to include professionally adapted vehicles, mainstream providers can help 

mitigate the heavy socio-economic privilege currently required to achieve physical autonomy in 

mobile tourism. 

5.7.4. Shifting Toward Consultative Service Design 

Addressing the systemic exclusion of disabled travelers requires a shift from passive information 

provision to proactive service design. As empirically demonstrated by the specialist provider 

contrast case in this study, informational voids are substantially avoidable when operators engage 

directly with the specific needs of the traveler with disability. 

Mainstream platforms and rental providers should emulate this model by introducing mandatory 

pre-booking accessibility consultations. This approach enables providers to actively request 

precise equipment dimensions, mobility limitations, and specific infrastructural needs from the 

traveler prior to arrival. Implementing this consultative framework allows providers to effectively 

mitigate the risk of service failure or physical hazards, ensuring that the vehicle and destination 

are suitably matched to the traveler’s capabilities. 

5.7.5. Formalizing User-Generated Content within Destination Marketing 

Because formal industry communication frequently lacks necessary detail, the findings highlight 

that travelers rely heavily on user-generated content for risk mitigation and spatial verification. 

Destination management organizations and booking platforms should actively integrate this peer-

verified knowledge into their formal architectures. By systematically capturing and displaying 

structured user reviews regarding specific equipment dimensions, verified environmental 

workarounds, and authentic visual documentation, platforms can leverage the collective expertise 

of the disabled community. This strategy not only enhances the credibility of the platform but also 

transforms disabled travelers from passive consumers into active, valued co-creators of 

accessibility knowledge. 
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5.7.6. Policy and Future Research Implications  

At a systemic level, current legislative accessibility frameworks frequently prioritize static built 

environments, such as hotels and public buildings. However, the findings of this study demonstrate 

that these frameworks do not fully account for the dynamic and interconnected nature of the 

broader accessible tourism value chain. To address this structural gap, policymakers must expand 

existing accessibility standards and building codes beyond static infrastructure to explicitly govern 

all forms of tourist transportation, outdoor terrains, and diverse destination environments. 

 

Academically, this study identifies the necessity for continued research into the wider accessible 

tourism sector. While the current research provides empirical insights into mobility impairments 

within the specific context of motorhome travel, future studies should expand the methodological 

scope to investigate the specific travel constraints experienced by individuals with sensory or 

cognitive impairments across various tourism domains. Broadening this research focus will 

facilitate a comprehensive understanding of accessibility across all traveler demographics, further 

supporting the development of an inclusive tourism industry. 

5.8 Summary of Discussion and Implications 

This chapter has demonstrated that normative vehicle designs and unpredictable destination 

environments act as immediate structural barriers to accessible mobile tourism. Viewed through 

the social model of disability, mobile autonomy in this sector is identified as a conditional 

advantage, heavily dependent on a traveler’s personal financial capacity to fund bespoke 

mechanical adaptations. Furthermore, applying the concept of the accessibility chain reveals that 

this autonomy remains highly vulnerable to disruption. It is continuously reliant on the suitability 

of external environments, where a single infrastructural failure, such as unstable terrain or an 

inaccessible utility, effectively severs the entire travel experience. 

Beyond physical constraints, this chapter highlights the profound informational inequities 

characterizing the sector. Interpreted through uncertainty reduction theory, the severe information 

asymmetry present on mainstream booking platforms forces disabled travelers to assume an 

unequal, exhausting burden of pre-trip digital verification and risk management. Yet, despite these 

systemic barriers, the application of serious leisure theory illustrates that navigating such hostile 
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travel environments transforms motorhome tourism into a profound negotiation of resilience, 

identity construction, and perseverance. 

 

Ultimately, these theoretical insights necessitate critical shifts in practical industry operations. For 

the motorhome and caravan sector to fulfil the promise of equitable mobility, manufacturers and 

mainstream rental providers must integrate professionally adapted vehicles, featuring modular 

wet-rooms and exact transfer clearances, into standard fleets. Concurrently, digital platforms and 

campsite operators must address existing communication gaps by mandating objective spatial 

metrics, providing scaled visual evidence, and guaranteeing continuous, compacted hardstanding 

surfaces. True accessibility cannot be achieved through superficial marketing icons or fragmented 

services; it requires treating precise environmental navigability and consultative service design as 

non-negotiable standards of operation. 
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6. Conclusions 

Evaluating the accessibility of the motorhome and caravan sector requires moving beyond formal 

industry marketing to examine lived experiences. To capture these operational realities, this study 

was guided by the central research question: How do travelers with disabilities communicate 

accessibility experiences in motorhome and caravan tourism through online user-generated 

content? By systematically analyzing a validated dataset of 188 narrative segments extracted from 

22 multi-platform sources, this research demonstrates that accessibility is rarely experienced as a 

static feature of a destination. Instead, disabled travelers communicate accessibility as a continuous 

sequence of physical, environmental, and digital negotiations. 

 

Achieving physical autonomy within mobile tourism is fundamentally restricted by the design of 

the vehicle itself. Because standard rental fleets are rarely equipped to accommodate diverse 

physical requirements, accessible travel is not a default provision within the mainstream market. 

This structural limitation requires travelers with mobility impairments to incur the financial and 

logistical costs associated with modifying a private vehicle. Within these bespoke environments, 

spatial features such as widened entry dimensions, reliable lift systems, and transfer-oriented 

interior layouts cease to be optional enhancements; instead, they function as non-negotiable 

prerequisites for participation. However, the practical utility of a highly adapted vehicle remains 

reliant upon the continuous navigability of the external environment. In practice, accessibility 

within mobile tourism extends far beyond the confines of the motorhome. Disrupted accessibility 

chains, such as unsealed pitch surfaces, absent dropped kerbs, and inaccessible shared utilities, 

frequently render an otherwise accessible vehicle unusable. Environmental continuity therefore 

operates as a critical component in facilitating barrier-free travel, confirming that a single physical 

obstacle can disrupt the broader journey. 

 

This vulnerability to physical obstacles is systematically compounded by consistent gaps in 

information provision within mainstream provider communications. Because operators frequently 

fail to publish objective, granular spatial data, travelers with mobility impairments face a 

disproportionate requirement for pre-trip planning. To mitigate the risks of arriving at an 

inaccessible destination, these travelers are required to undertake independent digital verification, 
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relying heavily on peer reviews and external mapping tools to construct the informational safety 

nets that the industry itself fails to provide. Synthesizing these physical and digital barriers 

contributes directly to the theoretical understanding of accessible mobile tourism. The rigorous 

planning behaviors documented across the dataset align with uncertainty reduction theory, 

confirming that systemic information scarcity directly triggers the need for independent digital 

verification. 

 

Moreover, successfully managing this complex network of vehicle adaptations, environmental 

checks, and digital research requires specialized knowledge, financial investment, and intense 

commitment. These characteristics align with the conceptual framework of serious leisure. 

Travelling in a highly adapted motorhome demands the continuous acquisition of skills and the 

careful negotiation of inaccessible spaces. By framing mobile accessible travel through this lens, 

the research expands the theoretical boundaries of both accessibility and serious leisure, 

demonstrating that physical autonomy in tourism is a conditional and rigorously negotiated 

achievement. 

 

Beyond these theoretical contributions, the findings carry specific practical implications for the 

sector. The documented lived experiences, when systematically compared against the formal 

communication of tourism providers, confirm that the current industry frequently relies on 

generalized accessibility practices. Mainstream rental and campsite operators rely on generalized 

accessibility claims while omitting the precise spatial data required for safe navigation. This gap 

in information provision transfers the requirement for pre-trip verification directly onto the traveler 

with a mobility impairment. Addressing these structural barriers requires specific interventions. 

Destination management organizations, campsite operators, and rental providers must integrate 

objective spatial metrics into their primary booking interfaces. Moving beyond passive 

accommodation requires the adoption of consultative service frameworks, where disabled travelers 

are actively involved in the auditing and design of both vehicles and physical infrastructure. 

 

While user-generated content provides an authentic account of lived travel experiences, this 

approach inherently favors digitally active individuals and predominantly captures mobility-

related constraints. Consequently, future research must extend beyond online communities to 
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incorporate the perspectives of travelers lacking digital fluency, as well as those navigating sensory 

or cognitive disabilities. Furthermore, because the qualitative nature of this analysis precludes a 

precise economic quantification of bespoke vehicle modifications, subsequent quantitative 

research is required to accurately measure the financial disparities faced by tourists with 

disabilities. 

 

Ultimately, while the empirical data of this study highlights specific barriers within motorhome 

and caravan travel, these challenges reflect systemic issues across the broader accessible tourism 

value chain. To address these issues, a central contribution of this study is the provision of 

explicitly formulated recommendations on how to improve accessibility in tourism generally. By 

translating the empirical insights regarding objective digital communication, continuous spatial 

navigability, and inclusive fleet design into operational practice, this research delivers practical, 

evidence-based guidelines for industry stakeholders to address structural and informational 

barriers and facilitate equitable travel experiences across the wider tourism landscape. 
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