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Alexandra Georgakopoulou’s (2025) article discusses an important shift
in the contemporary story economy, from teller-oriented to story-oriented dynamic
on social media, resulting from the immense global popularity of TikTok. While
being real and relatability continue to constitute the primary capital on social media,
TikTok does not capitalize on the “story” of the influencer as an exemplary and yet
relatable individual. Instead, the primary products are now shareable and relatable
story templates that have a great potential to develop into culturally dominating
masterplots with replicable plots, characters, and moral positioning.

This trend has radical consequences for how we understand narrative
authority. Paying attention to the distribution of narrative authority is becoming
more and more crucial as the seeming democratization of storytelling and the
detachment of storytelling content from their producers clashes with the widening
of political, gendered, generational and digital divides. The accelerated circulation
and appropriation of TikTok’s seemingly simple narrative templates contributes, to
quote Georgakopoulou, to “the extraordinarily speedy development of norms in
online communication.” A closer look at the mechanisms that shape narrative

1 Georgakopoulou, A. (2025). From “being real” to “relatable tales”: Formatted
authenticity and stories in TikTok short form videos. Narrative Works, 13(2): 11-34.
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authority in TikTok and feed the algorithm may help us to better grasp these
“norms” and the logic of their formation.

Crucial tensions emerge from Georgakopoulou’s study relating to
narrative authority and the question of narrative capital in TikTok, those between
momentness and habituality, and uniqueness and universality. They can be
approached with narrative-conceptual frameworks originally developed in the
study of literary fiction: (1) the gnomic present, referring to narrative acts that
highlight the timeless wisdom that can be drawn from narrative particulars; and
(pseudo-)iterative narration, a temporal mode that represents and sometimes
parodies habituality and boredom. Both emerge from the study of literary
realism, an essential nineteenth-century context for negotiating relatability and
the real. Moreover, literary realism sets an intriguing precedent for the break in
narrative authority that we now witness with the shift from influencer to
algorithm ecology: the nineteenth-century novel saw a transition from the
Balzacian know-all, sociologically oriented observer-commentator-narrator to
what TikTok users nowadays conveniently call “POV” — the internal focalization
of a subjective, fallible individual, captured in the “moment.” Despite their origin
in print culture, gnomic and iterative narration are, to use Georgakopoulou’s
terminology, “cross-platform affordances” that can be reconfigured and
repurposed in digital storytelling.

The gnomic statement is an aphorism or a maxim, uttered by the
narrator in the present tense, momentarily elevating the narrative discourse from
the here-and-now experienced by the characters to the extradiegetic level of the
(often omniscient, author-like) narrator: “Is it not the noble destiny of women to
be more moved by the dark solemnities of grief than by the splendors of
fortune?” (Balzac: Eugénie Grandet, Chapter 1V, n.p.). Georgakopoulou notes
that the narrative strategies such as the present tense and the second person
reference in TikTok indicate a shift toward “generic stories.” From a
narratological perspective, this shift is accomplished through a truly novel
combination of authority and authenticity: the gnomic mode of “eternal”
wisdom clashes with the mode of speaking from experience, rooted in the here-
and-now of “witnessing” the staged moment.

Iterative narration refers to a temporal mode of telling a recurring event
only once, masterfully used, for example, in Gustave Flaubert’s Madame Bovary
(1857) to reflect Emma’s ennui in her humdrum marriage with a commonplace
countryside doctor Charles: “He always wore thick boots, with two great creases at
the instep slanting towards the ankle, with the rest of the upper smooth and straight,
as tight as on a shoe-tree. He said they were plenty good enough for the country.”
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(P. 40.) Much of the satire in Madame Bovary builds on iterative narration from
Emma’s “POV,” with pseudo-iterative elements such as a direct quotation from
Charles — as if he would always utter the same words when pulling on his boots.
The psychological satire of “when your mum’ videos draws from the same narrative
resource, with similar implications of repetition to exhaustion. The pseudo-
iterativity of narration appears to be particularly important in reflecting the
TikTokers’ struggle in fusing the generic with the personalized, as pointed out by
Georgakopoulou. Authenticity is, among other things, a form of narrative
confirmation, emerging from the scalability of the experiences of repetition,
routine, stock roles and psychological conditioning: what happens to you every time
suddenly happens to everyone everywhere all at once.

Georgakopoulou’s article offers a fascinating glimpse at the
mechanisms of authenticity and narrative authority that make TikTok a
contemporary archive of everyday wisdom, our version of the Delphic maxims of
the ancient Greek. When the algorithm gets to know you, you’ll get to know thyself.
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