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The purpose of this bachelor’s thesis is to examine how the city of Rauma has begun to tackle 

urban shrinkage and enhance their urban attractiveness. Urban shrinkage, the population or eco-
nomic decline of a city, is a diverse challenge shaping a city’s development and image. As 
Rauma’s population has been predicted to decline, carefully considered strategic actions are re-
quired to retain the current population and attract new residents and businesses. Through en-
hancing the city’s urban attractiveness, the impacts of this challenge can be mitigated. 

 
This thesis aims to investigate Rauma’s urban shrinkage strategy and the city’s plans and 

actions to enhance its urban attractiveness. First, a literature review is conducted to examine 
various strategies for tackling urban shrinkage and dimensions of urban attractiveness. Four of 
the strategies for tackling urban shrinkage were chosen for closer examination: 1.) accepting, 2.) 
trivializing, 3.) utilizing, and 4.) countering shrinkage. The literature explains that accepting shrink-
age does not aim for urban growth, as does countering shrinkage, in which new economic invest-
ments and urban development initiatives are sought. The trivialization of shrinkage is explained 
as taking no action and the strategy of utilizing shrinkage takes a positive view of the city’s shrink-
ing and utilizes it as an asset. In addition, based on the literature review, urban attractiveness is 
divided into seven, common themes connecting the literature: city’s character, citizen’s satisfac-
tion, architecture and built environment, nature and landscape, accessibility, safety, and sustain-
able urban development. These categories and themes serve as a framework for a thematic anal-
ysis, which is conducted to examine the strategic choices of the city of Rauma to tackle urban 
shrinkage and increase attractiveness. The thematic analysis is based on Rauma’s city strategy 
2022-2030, development programs, content published by the city on social media (Instagram), 
and the city’s official website. From this data, the themes and aspects of earlier mentioned cate-
gories are sought and identified, forming the basis for a comprehensive understanding of Rauma’s 
urban development vision.  

 
Rauma’s urban development vision appears multifaceted and ambitious. The city’s strategy for 
tackling urban shrinkage appears to be countering shrinkage. Their aim is to promote urban 
growth and vitality of the city by for instance building a new sports, leisure and school centre, 
utilizing cultural environment to strengthen the tourism industry, and by organizing diverse events. 
Rauma’s strategy focuses on strengthening the city’s brand, attracting new residents, business 
and visitors, as well as increasing the city’s attractiveness through various investments and initi-
atives. Rauma has a comprehensive vision of urban attractiveness, taking into consideration all 
the seven themes of attractiveness mentioned earlier. However, the implementation of city invest-
ments and plans are not always straightforward. For Rauma, challenges arise from predicted and 
occurring tightening of economic situation during 2024-2026.If challenges do not pose a signifi-
cant obstacle to city development, Rauma’s future vision appears promising, contingent upon 
successful plan implementation and effectively attracting the desired demographic.   

 
 
Keywords: Urban shrinkage, urban attractiveness, strategic development, vitality of a city, 

urban planning 
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Tuulia Jukarainen: Miten torjua kaupunkien kutistuminen ja lisätä kaupunkien vetovoimaa: 

Rauman tapaustutkimus 

Kandidaatintyö 

Tampereen yliopisto 

Sustainable Urban Development, tekniikka 

Toukokuu 2024 
 

 
Tämän kandidaatintyön tarkoituksena on tutkia, miten Rauman kaupunki on ryhtynyt hillitsemään 
kaupungin kutistumista ja lisäämään kaupungin vetovoimaa. Kaupunkien kutistumisella tarkoite-
taan kaupungin väestömäärän tai talouden taantumista. Tämä on moniulotteinen haaste, joka 
muokkaa merkittävästi kaupungin kehitystä ja imagoa. Rauman väkiluvun on ennustettu laske-
van, joten nykyisen väestön säilyttäminen sekä uusien asukkaiden ja yritysten houkutteleminen 
edellyttää harkittuja strategisia toimia. Lisäämällä kaupungin vetovoimaa, kaupungin kutistumisen 
haasteen vaikutuksia voidaan lieventää. 
 
Tässä työssä tutkitaan Rauman kaupungin strategiaa kaupungin kutistumista vastaan, sekä kau-
pungin suunnitelmia ja toimia kaupungin vetovoiman lisäämiseksi. Esin toteutetaan kirjallisuus-
katsaus, jossa tarkastellaan erilaisia kaupunkien kutistumisen ehkäisemisen strategioita ja kau-
punkien houkuttelevuuden ulottuvuuksia. Kaupunkien kutistumisen ehkäisemisen strategioista 
valittiin neljä lähempään tarkasteluun: kutistumisen 1.) hyväksyminen, 2.) trivialisointi, 3.) hyödyn-
täminen ja 4.) hillitseminen. Kirjallisuuskatsauksen mukaan hyväksymisstrategia ei tavoittele kau-
pungin kasvua toisin kuin kutistumisen hillitseminen, jossa etsitään uusia taloudellisia investoin-
teja ja kaupunkikehittämisen aloitteita. Kutistumisen trivialisoinnin sanotaan tarkoittavan sitä, että 
kutistumista ei koeta merkittävänä. Kutistumista hyödyntävä strategia suhtautuu kaupungin kutis-
tumiseen positiivisesti, nähden sen voimavarana. Lisäksi kirjallisuuskatsauksen perusteella kau-
punkien vetovoimaisuus jaettiin seitsemään tekstejä yhdistävään teemaan, joita tarkastellaan 
Rauman tapaustutkimuksessa: kaupungin luonne, asukkaiden tyytyväisyys, arkkitehtuuri ja ra-
kennettu ympäristö, luonto ja maisema, saavutettavuus, turvallisuus ja kestävä kaupunkikehitys. 
Näiden kategorioiden ja teemojen pohjalta toteutetaan temaattinen analyysi, jossa käsitellään 
Rauman kaupungin strategisia valintoja kutistumisen ehkäisemiseksi ja vetovoimaisuuden lisää-
miseksi. Temaattinen analyysi pohjautuu Rauman kaupunkistrategiaan 2022-2030, kehitysohjel-
miin, kaupungin julkaisemaan sisältöön sosiaalisessa mediassa (Instagram), sekä kaupungin vi-
rallisiin verkkosivuihin. Näistä aineistoista etsitään ja tunnistetaan aiemmin mainittuihin kategori-
oihin liittyviä teemoja, joiden pohjalta saadaan kokonaisvaltainen ymmärrys Rauman kaupunki-
kehitysvisiosta.  
 
Rauman kaupunkikehitysvisio vaikuttaa monipuoliselta ja kunnianhimoiselta. Rauman on valinnut 
strategiseksi lähestymistavaksi kaupungin kutistumisen hillitsemisen. Kaupungin kasvua ja elin-
voimaa pyritään edistämään muun muassa rakentamalla uusi liikunta- vapaa-aika- ja koulukes-
kus, hyödyntämällä kulttuuriympäristöä matkailuelinkeinon vahvistamisessa sekä järjestämällä 
monipuolisia tapahtumia.  Rauman kaupungin strategia keskittyy kaupungin brändin vahvistami-
seen, uusien asukkaiden, vierailijoiden ja yritysten houkuttelemiseen, sekä kaupungin vetovoi-
maisuuden lisäämiseen erilaisten investointien ja aloitteiden avulla. Raumalla on kattava visio 
kaupungin vetovoimaisuudesta, joka ottaa huomioon kaikki edellä mainitut seitsemän teemaa.  
Kaupunkien investointien ja suunnitelmien toteuttaminen ei kuitenkaan aina ole niin yksinker-
taista. Ajankohtainen haaste Raumalla on ennustettu taloustilanteen heikkeneminen vuosina 
2024–2026. Mikäli haasteet eivät muodostu merkittäväksi esteeksi kaupungin kehitykselle, tule-
vaisuuden Rauma näyttää lupaavalta, edellyttäen onnistunutta suunnitelmien toteutumista ja ta-
voitellun väestöryhmän houkuttelemista.  
 

Avainsanat: Kaupungin kutistuminen, kaupungin vetovoimaisuus, strateginen kehittäminen, 
kaupungin elinvoimaisuus, kaupunkisuunnittelu 
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1. INTRODUCTION 

Cities commonly strive towards economic growth and population increase. They promote 

business investment and the development of strategies and programs aimed at enhanc-

ing urban vitality. Urban shrinkage is a negative trend that endangers city’s ability to 

attract businesses and visitors and maintain high quality of life for residents. Urban 

shrinkage is a global challenge, which can be caused by several interrelated factors such 

as economic, demographics, built environment, employment and migratory (Hartt, 2018). 

A common objective in urban development is to ensure that a city’s population growth 

remains stable and does not decline dramatically. Retaining the current population is 

important for economic growth and enhancing the quality of human resources. (Hidayati, 

2020) The essential focus does not always have to be much on pursuing a rapid increase 

in population size, but rather ensuring that a certain number of residents is retained within 

the city in a way that the city keeps on functioning. Population retention helps to maintain 

economic activity and social capital of the city. In contrast, when a city is in risk of en-

countering urban shrinkage due to declining economy and population growth and/or un-

favorable demographic structure, it is important that the city adapts a bespoke urban 

shrinkage strategy suitable for the challenges that it encounters, incorporating the per-

spectives and knowledge of the residents (Gumarães, et al., 2016).  

Urban shrinkage is related to urban attractiveness: A city’s ability to attract economic 

investments and innovations, and active people helps in sustaining the city’s vitality. One 

aspect of urban attractiveness is citizens’ satisfaction towards the city’s functionality and 

services. This is indirectly related to the residents’ quality of life in cities. Generally, we 

can say that urban development revolves around improving the quality of life of residents 

in cities  (Mouratidis, 2021).  

Factors that contribute to a high standard of living in urban areas are for example inclu-

siveness, feeling of safety and presence of amenities. However, even though economic 

growth and vitality are essential for cities, on an individual level, economic wellbeing is 

not so straightforward factor to be considered when talking about satisfaction with city 

life   (Castelli, et al., 2023) . Yet, citizens are generally content when their home city 

provides them both financially and physically accessible, affordable services (Leyden, et 

al., 2011). 
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The more attractive a city is, the higher the probability is for people wanting to choose it 

as their long-term residence. An attractive city can be defined in various ways, but main 

aspects of it typically include city’s character and image, safety, accessibility, nature and 

built environment and aspects of sustainable urban development (Mulliner & Maliene, 

2011). The purpose of this thesis is to examine in the context of the city of Rauma how 

the strategies that enhance urban growth and attractiveness mingle together and what 

kind of concrete actions a mid-sized city has taken to tackle urban shrinkage. 

The specific research questions aimed to answer are: 

1. What vision Rauma has to enhance urban attractiveness and address ur-

ban shrinkage, why was it chosen and how is it formulated? 

2. How are the plans defined in the vision implemented? 

To achieve this, aspects of urban shrinkage and urban attractiveness are first defined in 

a literature review. A thematic analysis is then conducted, in which the strategies and 

definitions identified will be mirrored to the city of Rauma’s vision. This case study is 

based on selected official documents and public advertising materials presented in the 

social media channel Instagram and public website of Rauma. 

In addition, this case study will contribute to a research project carried out by the Nordic 

research institute, Nordregio. Nordregio works to assist policymakers and practitioners 

in addressing economic, environmental, social and governance challenges (About Nor-

dregio | Nordregio, n.d.). This particular research project explores the ongoing discourse 

on attractiveness in five Nordic countries (Denmark, Finland, Iceland, Norway and Swe-

den) and includes detailed case studies of cities in each country. The selected case town 

from Finland is the city of Rauma. (See more in Small Town Attractiveness | Nordregio 

2023) 

1.1 The Case city of Rauma  

Rauma, Finland’s third oldest city, is a city of 38 837 (2023) residents, known for its 

UNESCO’s world heritage sites and rich cultural offering.   Rauma is located in the West-

ern side of Finland, right on the coast of the Gulf of Bothnia, in the Satakunta region. 

Rauma dedicates efforts toward culture and events development, has a reputation of 

safe and pleasant residential atmosphere and the services and facilities there are easily 

physically accessible.  The largest population group in Rauma is 18–64-year-olds, sec-

ond largest 65+ year-olds and last is 0-17 years. Around 94% of residents have Finnish 
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citizenship, the rest has foreign. There are very equal number of males and females, and 

92,1% of residents speak Finnish. (Tilastokeskus, 2022) 

One of Rauma’s most popular attractions is Old Rauma, a 29-hectare UNESCO’s world 

heritage site. The wooden buildings, landmarks of old Rauma, are very well preserved 

from the Middle Ages. Over 700 residents, 170 companies and 600 workers are located 

in the area (Seppälä, 2021). Other areas of Rauma consist of residential, commercial, 

industrial and service areas and an active harbor area. 

In 2019, Rauma was chosen to be the most attractive regional town of Finland (Vuorela, 

et al., 2022). However, when looking at statistics from 2022, we can see that Rauma is 

experiencing population decline.  The population forecast published by the Statistics of 

Finland, indicates that Rauma’s population will decrease to 33 515 residents by 2040, 

(Tilastokeskus, 2004). As a comparison, in year 1990 it was 42 410 residents 

(Tilastokeskus, 2024).  

Negative population growth in urban areas results in decreased urban vitality, overall 

happiness and income levels which contributes to a lack of cohesion within urban soci-

ety. This will lead to a domino effect, affecting all aspects of social and economic devel-

opment. For instance, industrial enterprises may decide to relocate elsewhere, leading 

to a decline in urban employment and financial revenue and in the worst-case scenario 

risk of the city’s economy collapsing. (Zhou, 2020) However, it is crucial to note that 

overpopulation is a significant problem as well. It is a complex issue, posing a severe 

threat to society and wellbeing. Hence, in this it is crucial to find the right balance. 
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2.  LITERATURE REVIEW 

The attractiveness of a small and medium-sized town can decrease due to factors such 

as social changes, urban sprawl and urban degradation (Paprzyca, 2016). To retain fi-

nancial stability, cities need to remain attractive for their residents and visitors and de-

velop new strategies to prevent urban shrinkage. Thus, as urban attractiveness is a key 

concept interconnected to urban shrinkage, some scientific definitions of attractive urban 

living environments will be examined: in other words, what makes cities attractive? Then, 

this thesis will delve into the concept and aspects of urban shrinkage, how it has been 

defined in the current research. Subsequently, some of the existing urban shrinkage 

strategies will be briefly examined, along with a few examples of how other European 

cities have dealt with this challenge. 

2.1 What makes cities attractive? 

Population outflow significantly impacts the city’s economy. People move out of a city for 

various reasons, including enhanced educational opportunities, improved amenities in 

proximity to workplaces and corporate environments, and satisfaction/ lack of satisfac-

tion with previous residence. (Lee & Ju, 2020)  

To prevent migration outflow and to attract new residents, a city must be diversely at-

tractive. But what makes cities attractive? The attractiveness of an urban environment is 

an important factor directly affecting the quality of life of residents. However, what is seen 

as attractive varies depending on personal perspectives. For one, an attractive living 

environment offers a variety of recreational opportunities that are easily accessible, for 

other the focus is more on affordable housing and variety of work opportunities while 

many can see it as a combination of multiple factors.  

According to Mulliner and Maliene, the elements that should be focused on when creat-

ing attractive places, are nature and landscape, architecture, internal accessibility, mixed 

use development, cultural quarters and public squares, safety, lighting, housing, livabil-

ity, sustainable urban design and quality of services and city’s identity/ character 

(Mulliner & Maliene, 2011). They emphasize that landscape plays a vital role in urban 

development and contributes significantly to the quality of urban life. With natural ele-

ments such as trees and open green spaces, social integration and community pride can 

be increased without overlooking the environmental benefits and enhanced attractive-

ness. They say that architecture is an important aspect of city’s identity and character, 
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and an attractive area consists of different architectural styles. When it comes to acces-

sibility, creating an attractive city requires prioritizing internal accessibility, such as public 

transportation and walkability which not only enhances safety, but also promotes the use 

of sustainable mobility options. They emphasize that in an attractive living environment, 

dense urban planning and mixed-use development is preferred. Lastly, they mention that 

an attractive environment is safe for residents, has a diversity of housing options and is 

overall livable from all perspectives. (Mulliner & Maliene, 2011) This article lists many 

highly important aspects of an attractive living environment. However, it is important to 

recognize that the relevance of these elements may vary depending on urban context, 

and the unique requirements of residents and visitors. Some elements may carry more 

significance than others.  

According to Hidman (2018) the concept “attractiveness” is multifaceted and does not 

have a singular definition. Hidman says that an attractive living environment encom-

passes economic, social and physical dimensions. The social dimension relates to cre-

ating environments that enhance the well-being of citizens and where people enjoy stay-

ing, which leads to economic benefits as well. The physical dimension of attractiveness 

highlights the importance of built environments that enhance social interactions and are 

easily accessible in terms of culture and retail. Economic dimension in turn focuses on 

urban economics, more specifically yielding financial benefits. Hidman emphasizes that 

attractiveness highlights the significance of understanding local needs, leveraging cul-

tural heritage and embracing a holistic approach to improve the overall perception of 

certain locations. In addition, Hidman interestingly points out that it is important to ask, 

for whom cities are made attractive. Are the policies and measures actually considering 

the needs of local residents? Hidman says that in this sense the term attractiveness may 

run the risk of going against planning ideas of democracy and equality. Another concern 

arises from the normative usage of “attractiveness” regarding desired appearance and 

functionality of urban areas, which often excludes peripheral and non-urban locations. 

(Hidman, 2018) 

Kourtit, Nijkamp and Hårsman Wahlström (2021) on the other hand have a rather inter-

esting perspective on urban attractiveness. They state that whether a city is attractive or 

not depends on how it succeeds in meeting the needs of citizens and tourists. Cities are 

very multifaceted entities, and when determining urban attractiveness, they talk about 

the ‘body’ and ‘soul’ of cities. The ‘body’ of a city refers to the physical dimension of a 

city including factors such as built environment and infrastructure. ‘Soul’ is said to refer 

to citizens’ overall happiness and satisfaction towards the city’s aesthetic and 
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functionalities. The soul and body of a city are interrelated concepts and are important 

aspects utilized to determine attractiveness of a city. As any other organism consisting 

of a soul and body, a city as well requires regular “health assessments” in order to stay 

vibrant. Hence, they emphasize on the importance of taking care of the city by performing 

certain measures and utilizing place-based strategies in order to keep the city attractive. 

(Kourtit, et al., 2021). However, measuring the ‘soul’ of the city can be difficult, as it is a 

subjective, intangible matter, making it more challenging to assess across various cities. 

Lastly, Crevoisier and Rime (2020) also emphasize the importance of cities remaining 

attractive for their own residents. Due to the quick mobility of people, money and goods, 

relying only on tourism or global competitiveness is not enough anymore to support the 

economic well-being of the area. Hence, they emphasize that to be attractive, a city must 

adjust to the changing limitations and possibilities that occur due to increased mobility 

encompassing both quantitative and qualitative aspects. They say that an attractive city 

is able to provide a diverse range of services and goods for the local residents and tour-

ists. Attractiveness can be enhanced by investing in infrastructure and activities that 

meet the needs of both locals and visitors. (Crevoisier & Rime, 2020) It is crucial to note 

that new investments often require substantial financial resources, which limits the suit-

ability of this method, for instance regarding smaller towns. In addition, this approach 

may overlook other crucial factors contributing to urban attractiveness, such as sustain-

ability. 

2.2 Urban shrinkage strategies 

Urban shrinkage, decline of a population or economy, is a multifaceted phenomenon 

which can occur due to various factors. These factors can be for example a drastic eco-

nomic transformation, spatial change such as decline of a city center, demographic 

change, or political transformation. (Hospers, 2014) Hospers outlines that urban shrink-

age is a difficult challenge, as this negative trend leads to cumulative effects exacerbat-

ing the situation even more; besides affecting the visible, tangible aspects of a city, it has 

an impact on the values, norms and behavioral patterns of citizens and the people’s 

overall perception of the city (Hospers, 2014). 

In Europe, attitudes towards urban shrinkage vary considerably. Some typical policy re-

sponses to urban shrinkage vary between accepting, trivializing, utilizing and countering 

shrinkage. Cities that accept the existence of urban shrinkage focus on mitigating its 

negative effects by focusing on stabilizing the population and improving their quality of 

life, instead of trying to stimulate growth and attract new residents. This could include 
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enhancing the city’s physical infrastructure and developing a child- friendly environment.  

(Hospers, 2014) 

Instead, cities that aim at countering urban shrinkage tend to have policy measures that 

enhance urban growth and city’s attractiveness. This can be done for example by city 

branding and urban restructuring, which aims at enhancing both the physical and social 

aspects of the city. It is important that cities recognize their uniqueness and identify their 

strengths compared to other cities. (Hospers, 2014) 

A strategy that trivializes urban shrinkage equates to inaction. The symptoms of shrink-

age are not addressed or acknowledged, no policies are altered, and the existing condi-

tions remain unchanged. (Hospers, 2014) 

Lastly, cities that have the approach of utilizing urban shrinkage want to look at the situ-

ation from a positive perspective and tend to think that the well-being of a city is not solely 

determined on population density. In this strategy, the focus could for instance be on 

improving the overall quality of life of the local community and developing new services. 

This strategy is said to foster future-oriented initiatives and enhance local entrepreneur-

ship. (Hospers, 2014) 

In another article, Kim (2018) recognizes quite similar urban strategies that have been 

adopted around the world. Kim describes how some cities tend to take the strategy of 

combatting urban shrinkage by trying to attract the residents and jobs back. These acts 

are often led by government entities, but also non-governmental organizations may have 

taken a part. Another strategy is accepting urban shrinkage and striving to improve the 

situation by further developing the land use and infrastructure of the city. (Kim, 2018) 

Kim also brings up some policy initiatives to tackle urban shrinkage. The first one is pro-

moting creative industries by supporting innovation hubs, cultural events, and tourist at-

tractions to attract so called “creative class”. Another policy strategy that Kim mentions 

is strategic downsizing of the city to be of a size that the local government can fund and 

maintain. This could be implemented for example by converting sparsely populated ar-

eas into recreational areas or closing down schools or other facilities with low usage. 

Lastly, Kim mentions a method to reorganize abandoned land. Establishment of so called 

“land banks” is one approach, where public organizations or community collectives ac-

quire and transfer problematic properties to non-profit developers. Such profits could be 

for example abandoned houses with dilapidated conditions. (Kim, 2018) 

Kim, however, emphasizes that often these globally implemented strategies are not ef-

fective enough, because urban shrinkage is a very complex matter. Each city has its own 

deep-rooted issues which require a site-specific, unique strategy. Furthermore, parties 
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managing resources may have discrete visions on development goals, which further 

complicates the tackling of urban shrinkage. Therefore, Kim proposes a more diverse 

approach called shrinking-sensitive urban design. This means building a visible safety 

net for the most vulnerable populations that are affected the most by urban shrinkage. 

Creating diverse environments that promote community engagement helps to build so-

cial networks, and reshape the negative image of the shrinking city. (Kim, 2018) 

One specific strategy Kim mentions through which these goals can be achieved is a 

urban connector strategy. Its purpose is to link different urban areas to promote social 

engagement and combat fragmentation.  The second strategy is a place patchwork strat-

egy in which attractiveness and functionality of scattered urban areas are enhanced with 

small-scale and adaptable design interventions. The purpose of these interventions is to 

enhance the daily routines of residents and promote social interaction. Third strategy is 

social incubator strategy, in which community involvement and social capital is fostered 

by focusing on small-scale, grassroots initiatives instead of large-scale city development 

projects. This strategy seeks to promote collaboration, revitalize neighborhoods and fos-

ter residents’ emotional connection to the local environments. The fourth and last strat-

egy mentioned is process-based strategy in which local communities take the lead in 

improving neighborhoods. It involves simple and small-scale initiatives that help make 

neighborhoods vibrant over time. (Kim, 2018) 

2.3 Examples of European cities addressing urban shrinkage 

Building upon different strategies to cope with urban shrinkage, this section describes 

very briefly examples of how different European cities have decided to deal with urban 

shrinkage and to enhance their urban attractiveness. It has been predicted that over 50% 

of European cities will eventually experience population decline. Common challenges 

include redevelopment of public spaces, revitalizing declining city centers and adjusting 

the infrastructure and services to meet the needs of elderly populations. (EU Science 

Hub, 2019) 

2.3.1 Riga, Latvia 

The capital city of Latvia, Riga, lost over 1/3 of its population during the years of 1989 to 

2021; thus, its urban shrinkage is very severe. Factors that led to this level of population 

decline were suburbanization, emigration, and natural population decline. (Matyushkina, 

2021) 
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Similarly to Rauma, Riga has a UNESCO’s World Heritage Site: an old historical center. 

Culture is a big part of the city’s identity leading it to being European Capital of Culture 

in 2014.  First, Riga started to tackle urban shrinkage with so called cultural strategies: 

culture was not only used as a tool for economic gain, but intertwined with civic engage-

ment, local neighborhood development and social cohesion. All this aimed at developing 

cultural services within residential communities and promoting diverse participation 

through various cultural initiatives. (Anastasiya, 2021)  

In addition, Riga developed a locally sensitive approach, where the city was divided into 

58 neighborhoods with diverse characteristics and communities. Local communities’ 

knowledge and willingness to participate and volunteer was utilized in solving different 

issues. Cultural events were organized both in the suburban neighborhoods and in the 

city center. In addition, they made efforts to enhance the communication of the cultural 

activities and widening possibility to participate through various ways such as cost- free 

events.  (Matyushkina, 2021) 

2.3.2 Leipzig, Germany 

The city of Leipzig in Germany has been shrinking for several decades since 1933, due 

to factors such as migration to the capital city of Berlin and western Germany. Birth rate 

has declined, and the city has experienced economic crisis and deindustrialization (Flor-

entin, 2010)  Similar to Rauma, Leipzig has also very abundant cultural heritage.  

Florentin explains in the article that the image-based urban shrinkage strategy of Leipzig 

revolved around three aims: 1) protecting architectural heritage, 2) reducing urban den-

sity through green spaces and open spaces and 3) developing hierarchy of centers. The 

city decided to build a trademark for the city around the architectural patrimony, which 

consisted of various rehabilitation projects aiming to develop the city to be service ori-

ented tertiary city implemented by marketing campaigns. With green and open areas, 

they aimed to enhance quality of life, which however Florentin mentions to be difficult to 

implement due to the city’s conflicting priorities and constraints among different stake-

holders. When it comes to development of the centers, it is mentioned in the article that 

Leipzig focused on creating a dynamic city by establishing smaller centers of concen-

trated activities. However, they emphasize that the city has limited financial and legal 

resources, which impedes the city’s development. (Florentin, 2010) 
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3. METHODS 

A thematic analysis will be conducted to examine how the city of Rauma has begun to 

tackle urban shrinkage and increase urban attractiveness. A framework for the analysis 

comes from the scientific definitions of urban attractiveness and urban shrinkage identi-

fied in the descriptive literature review. Rauma’s approach will be mirrored to these strat-

egies and definitions. 

3.1 Analysis of strategies to tackle urban shrinkage  

The literature review of cities’ strategies for addressing urban shrinkage showed that 

there are various strategic approaches of which some are even contradictory. Given the 

limited scope of this bachelor thesis, it is chosen to focus on the four different strategies 

identified by Hospers: accepting, trivializing, utilizing, and countering shrinkage 

(Hospers, 2014). These strategies and their main features are complied in Figure 1 be-

low. From the figure, we can clearly understand what each strategy entails. 

 

 

Figure 1. Four urban shrinkage strategies and their main aspects (Adapted from 

Hospers 2014) 

This above-mentioned set of strategic models encompasses a comprehensive range of 

approaches to address urban shrinkage. These strategies are used as a reference to 
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examine which kind of strategy has been implemented in the context of Rauma city. It 

will be thoroughly reviewed and analyzed: 

• Rauma’s city planning strategy for 2022 to 2030 (Rauma, 2022) 

• The main urban development programs and masterplans; vitality program 

(Rauma, 2023), well-being program (Rauma, 2023), archipelago master plan 

(Kattilamäki & Räsänen, 2021) 

• Rauma’s official website (Rauma, n.d.) 

• Rauma’s Social media channel of Instagram and if necessary, additional articles.  

The research material was selected based on their relevance to city development, with 

the focus on providing a comprehensive picture of the city’s urban planning vision. Re-

garding the social media contents on Instagram, posts that have been published during 

the past 12 months will be studied (between June 2023 and May 2024), to gain a com-

prehensive understanding of Rauma’s marketing and urban branding during all seasons. 

All this city development data will be systematically reviewed. Based on a general over-

view of the data and the themes emerging in it, the initial step is to identify which of these 

four strategies illustrated in figure 1 is adopted in Rauma. Following this, a more detailed 

examination is conducted on how the key characteristics of this strategy are reflected in 

the city development data of Rauma.  

3.2 Analysis of urban attractiveness 

For the study of urban attractiveness, seven key themes have been identified. Based on 

a summary of selected scientific studies, urban attractiveness can be categorized into 

the following aspects:  city’s unique character, citizens’ satisfaction towards the city, qual-

ity of architecture and built environment, quality of nature and landscape, accessibility of 

services and infrastructure, public safety and sustainability of urban development. (Mul-

liner & Maliene, 2011; Hidman, 2018; Kourtit, et al., 2021; Crevoisier & Rime, 2020). 

These are illustrated in figure 2 below.  
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Figure 2. Seven themes of urban attractiveness (Adapted from Mulliner & Maliene, 2011; 

Hidman, 2018; Kourtit, et al., 2021; Crevoisier & Rime, 2020) 

The aim is to examine how the above-mentioned seven aspects of urban attractiveness 

are showcased in Rauma’s marketing and urban development. In other words, it will be 

investigated how these themes manifest in the selected data and what specific actions 

are associated with them. The same research material will be used as in analyzing 

Rauma’s urban shrinkage strategy. Thus, also here will be reviewed the above-men-

tioned sources. The aim of this analysis is to achieve a thorough understanding of 

Rauma’s urban attractiveness. 
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4. RESULTS 

4.1 Overview of Rauma’s urban development vision 

Rauma has designed a city planning strategy for the years of 2022-2030, in which they 

have a future vision of strong, impressive, vibrant and charming city (Rauma, 2022). In 

the city planning strategy they state that climate change, urbanization, technological de-

velopments, demographic changes and increased competition between cities shape the 

way Rauma is being developed. Rauma aims to become a vibrant and radiant city, which 

is able to retain residents. More concretely, the city aims to be the following: a) an attrac-

tive seaside city that is also b) inviting for remote working and return migration, c) active, 

healthy, and inclusive, d) versatile for working and studying, e) an active city full of events 

and culture, f) internationally attractive business city, and g) renewing, vibrant and at-

tractive. (Rauma, 2022) 

In their city strategy, they mention that to achieve goals a, b and c, they have created 

special development programs for well-being, housing and environmental sustainability. 

For goals d, e and f, they have a vitality and a land policy program. Lastly, Rauma has a 

specific program to develop urban marketing to support the last-mentioned strategic goal 

of making the city more vibrant, renewing and attractive. In addition, they mention to 

have additional programs: A workforce program and economic program. (Rauma, 2022) 

These objectives of Rauma and their related goals and programs are compiled to figure 

3 below, which will be utilized in analyzing Rauma’s urban shrinkage strategy and urban 

attractiveness. 
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Figure 3. Rauma’s three objectives and their main aspects (Adapted from Rauma, 2022) 

Rauma has also implemented with external stakeholders several other strategic plans 

such as public transportation development plan, the Rauma archipelago masterplan, 

masterplan on connecting neighborhoods and the strategic plan to promote walking in 

the city. In addition, related to all strategies and plans mentioned Rauma city has actively 

renewed built environment. Some examples of recent constructions are a new commu-

nity center, a new school, a diverse campus area consisting of various sports and leisure 

opportunities in addition to school facilities, a new shopping center, a fire station and 

transformation of a nursing home into a well-being center (Uudishankkeet- Rauma.fi, 

n.d.) 

4.2 Analysis of Rauma’s urban shrinkage strategy 

In Rauma’s city planning strategy emphasis is to have strong economy and attract new 

businesses and investments. Furthermore, Rauma strives to gain new residents through 

diverse housing, leisure and working opportunities plus a vision of a smooth daily life. In 

addition, Rauma tries to attract visitors by offering interesting experiences within various 

public events and attractions. (Rauma, 2022) This vision indicates that the city’s focus is 

on gaining urban growth and enhancing urban attractiveness. Hence, Rauma’s strategy 

for urban shrinkage would appear to be actively countering shrinkage. To support this 

claim, the main aspects of the countering shrinkage approach will be further examined 

and mirrored in the context of Rauma.  
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Figure 4 showcases the main goal of the strategy countering shrinkage, which is promot-

ing urban growth, and the specific acts on how it can be achieved. These four main acts 

are redevelopment of the built environment, attracting new residents and people, city 

branding and recognizing city’s unique competitiveness. (Hospers, 2014) In the follow-

ing, each of these themes will be examined separately to explore how they are reflected 

in Rauma’s urban development strategy. 

 

 

Figure 4. Main aspects of countering shrinkage (Adapted from Hospers, 2014) 

 

4.2.1 Redevelopment of the built environment 

Redevelopment of Rauma’s built environment can be connected to all three of Rauma’s 

city development objectives, being a radiant and vibrant city and being able to retain 

residents and businesses. As identified in the overview of Rauma’s urban planning, they 

have implemented diverse renewals in the built environment such as a new sports, lei-

sure and school center, and a new shopping center. Another aspect of the redevelop-

ment of the built environment is the development of new landmarks. An existing, appar-

ent landmark of Rauma is the Old Town. However, the city’s strategy does not clearly 

indicate the planning and development of any new landmarks. Overall, these redevelop-

ments contribute to enhancing the attractiveness of the city and improving quality of life 

of residents, which invites visitors and attracts residents to stay in Rauma. In addition, 

they can contribute to promoting community interaction and enhance the overall image 

and aesthetic of the city. 
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In order to optimize the benefits of the new developments as well as pre-existing ones, 

Rauma has created masterplans and specific programs to connect different areas to-

gether with various stakeholders. Rauma’s residents have not been satisfied with the 

city’s public transportation and its’ usage has been decreasing (Rauma, 2022) Hence, 

Rauma has created a public transportation development plan to better meet and fulfill 

the needs of residents. A well-designed and more accessible public transport system 

could bring various benefits to Rauma and increase its attractiveness both among the 

residents and visitors. Firstly, it is more environmentally friendly than usage of private 

cars around the city, hence it contributes to the sustainability of the city and improvement 

of air quality. Secondly, if more people utilize public transportation, there will be less 

private cars around, for instance around the city center, which contributes to safer envi-

ronment to walk and cycle due to lesser traffic. Thirdly, it enhances overall accessibility 

of not only different areas within the city, but also the various events the municipality is 

organizing. This way, the city can increase its’ vibrancy and social cohesion, in addition 

to gaining economic benefits through various types of individuals being able to access 

these amenities. 

4.2.2 Attracting residents and businesses 

As highlighted in Rauma’s objective goals, and as the main aspect of the strategy coun-

tering shrinkage, enhancing the city’s attractiveness among the future residents and eco-

nomic investors is important. When it comes to attracting residents, Rauma’s main focus 

is on young adults and families with children. Their incentives are said to include easy 

day-to-day life, high-quality early childhood education and schooling, in addition to di-

verse working, housing, sports and recreation opportunities. New residents are being 

attracted through city branding, and the renewals in the built environment mentioned 

earlier have impact on the city’s image as well. (Rauma, 2022) 

An attractive city takes residents’ wellbeing into consideration, and this is what Rauma 

seemingly aims to do.  As Rauma’s strategy can be said to promote an easy day-to-day 

life for residents, they have for instance invented a particular wellbeing program, which 

contributes to ensuring that residents want to stay in Rauma. They define the main as-

pects of wellbeing as being healthy and feeling safe, having good opportunities to learn, 

work and act, engaging with the community, enjoying culture, and having a good quality 

housing and living environment. Rauma city strives for example to enhance its residents’ 

possibilities to function, and support their mental health, community engagement, equal-

ity, safety and accessibility; furthermore, Rauma pays attention to the healthiness of res-

idents’ living environment. (Rauma, 2023) 
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To enhance residents’ physical and mental wellbeing Rauma focuses on three measures 

that are targeted for all age groups: 1) strengthening residents’ healthy lifestyles and 

awareness with different campaigns and operation models, 2) promoting residents’ mo-

bility and cultural wellbeing (for example by improving walking environments and organ-

ization of public events), and 3) enhancing the city’s own welfare services and commu-

nication together with regional networks.  For the aim of strengthening community spirit, 

social and cultural engagement and equality, they mention following measures:  partici-

patory budgeting, cooperation models and active participation of associations. And lastly, 

to enhance safety, accessibility and healthy living environment, they mention concrete 

measures like improving the maintenance of streets and lighting and informing residents 

on the health benefits of nature and developing the attractiveness of parks. (Rauma, 

2023) This emphasizes Rauma’s genuine commitment to enhance residents’ well-being 

and illustrates the diverse strategies aimed at maximizing resident satisfaction within the 

city. 

As can be seen from Rauma’s objective goal of being a vibrant city, being an internation-

ally attractive business city is one of their main strategic aims. For three times in a row, 

Rauma has been assessed to be the second attractive city for businesses in Finland 

based on comparison made by the Confederation of Finnish Industries (Elinkeinoelämän 

Keskusliitto) (Korpelainen, 2023). This indicates that Rauma provides a good operational 

environment for local businesses. However, from Rauma’s city development strategy 

and development programs, it is not clearly evident how businesses are being attracted 

and retained in Rauma nor what factors contribute to making Rauma a great business 

environment and what aspects should be further developed.  

4.2.3 City branding  

City branding is one of the key aspects of Rauma’s objective of aiming to be a radiant 

city. They aim to redevelop the city’s image and promote positive discussion of Rauma. 

(Rauma, 2022) One of their main marketing channels is Instagram, in which they have 

around 9000 followers (in May 2024). This is a reasonable amount compared to other 

cities of similar size, such as Kokkola with around 4500 followers, Salo with 7300 and 

Kajaani with 2400 followers (according to the Instagram’s statistics of May 2024). They 

post very actively, mostly about their cultural events and activities, plus Rauma’s inter-

esting locations and sightseeing spots. In the beginning of every month, they do one post 

summarizing all upcoming events and their dates. This particular social media channel 

seems to be a very conventional and low-effort way of spreading awareness of activities 

occurring within the city; the channel is accessible for residents, visitors and the 



18 
 

municipal staff. Social media posts provide a convenient way to effortlessly discover up-

coming events and confirm their dates. Active and innovative marketing on social media 

may lead to greater economic benefits through increased participation rates. In addition, 

it is noteworthy to mention that nearly all of Rauma’s Instagram posts are both in Finnish 

and English. This indicates that the city is seeking to attract international tourists and 

aims to increase a sense of community among the current international residents. To 

attract younger residents, they have recently been promoting their higher education, and 

summer job opportunities.  

It is also evident that Rauma has collaborated with social media influencers on Insta-

gram. These influencers have visited Rauma and introduced diverse aspects and activ-

ities of the city by sharing their experiences in social media. In their posts they have 

shown for example various parts of the Old Town and Rauma’s hiking trails. Through 

these collaborations, Rauma can promote the city via different channels and reach new 

audiences. The influencers’ approach to city promotion seems to be notably positive, 

which is very beneficial regarding the city’s image. 

On another marketing channel, their official website, city of Rauma posts actively about 

various cultural services and events and shares other information related to city’s devel-

opment and opportunities for residents. At the front page of the website there is a crys-

tallized branding of Rauma city with a touch of local dialect “Ol niingon gotonas, Rauma 

on Suomen kolmanneksi vanhin kaupunki, jossa historia ja nykypäivä yhdistyvät. Teolli-

suus, satama, kaksi maailmanperintökohdetta sekä runsas kulttuuritarjonta pitävät kau-

punkimme vireänä.” This can be translated in English to “Be like at home, Rauma is 

Finland’s third oldest city, where history and modern world combine. Industry, harbor, 

two World Heritage sites and rich cultural offering keep our city vibrant”. (Etusivu- 

Rauma, n.d.) This captures succinctly the aspects Rauma wants to emphasize in city 

branding and image: location near the sea, globally significant local heritage, and rich 

cultural offerings. With the phrase “Ol niingon gotonas”, they highlight their unique dialect 

which is an important aspect of the city’s traditional identity. 

4.2.4 Recognizing unique competitiveness 

As cities continuously compete for people, investments and resources, it is important for 

a city to stand out from the crowd and create and utilize their unique city identity (Rauma, 

2023). From Rauma’s city development vision, It can be clearly seen that they have rec-

ognized their unique features and aim to utilize those in both city development and city 

branding. These unique features are for instance the sea, Old Town, their history and 

rich cultural and events offerings. Rauma’s strive towards unique competitiveness is 
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closely related to its efforts to increase urban attractiveness, and its various concrete 

measures. Therefore, these will be opened up more in the following chapter as Rauma’s 

strategic actions related to urban attractiveness will be examined. 

4.3 Analysis of Rauma’s urban attractiveness 

As Rauma’s strategy to address urban shrinkage seems to be the strategy of countering 

shrinkage, in which urban growth is stimulated, enhancing urban attractiveness is a val-

uable tool for it. An attractive city draws visitors, businesses and new residents in addition 

to retaining the current population and thus contributes to combating urban shrinkage.  

From the literature review, seven themes were identified and chosen to assist in the 

analysis of Rauma’s urban attractiveness: city character, resident’s satisfaction, quality 

of architecture and built environment, quality of nature and landscape, accessibility, 

safety and sustainability of urban development (Mulliner & Maliene, 2011; Hidman, 2018; 

Kourtit, et al., 2021; Crevoisier & Rime, 2020). 

When it comes to Rauma’s city character, as mentioned earlier, through city branding 

Rauma aims to further strengthen its image and bring out their unique character consist-

ing of rich traditional culture, unique dialect and location near the sea. Their UNESCO’s 

world heritage site Old Town forms a significant part of Rauma’s unique character and 

identity and thus contributes to the city’s attractiveness. It highly shapes the city’s main 

architectural styles and urban development policies, as for example the old, protected 

houses and other buildings set guidelines for the planning of surrounding built environ-

ment.  

As the Old Town of Rauma has been preserved as best as possible in its original state, 

it serves as a reminder of Rauma’s local traditions and culture. However, the Old Town 

is not just a museum but rather a rich and colorful living environment for residential and 

business activities. However, even though preserving history is an important aspect of 

Rauma’s unique character, there is a risk that it hinders such development that is nec-

essary for the modern cities. Therefore, it is important for Rauma to find a balance be-

tween preserving and renewing and finding an optimal level of population density and 

economic growth without endangering cultural heritage.  

An important aspect of Rauma’s character and landscape is the sea. As one of Rauma’s 

aims is to be an attractive seaside city, they have implemented an archipelago master-

plan. They have discovered that their nearby archipelago would have potential to be-

come an attractive recreational and traveling destination. Through new innovation, col-

laboration with entrepreneurs and branding, they aim to ensure that this investment 
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would be profitable. Some challenges affecting the development of this project would be 

the current lack of resources for archipelago maintenance, accessibility, lack of cleanli-

ness, dwindled collaboration between businesses and lack of reputation. Some benefits 

include pure nature and water, diversity, unconstructed shores and existing residents 

interested in development of archipelago. (Kattilamäki & Räsänen, 2021) 

When it comes to architecture and built environment, as highlighted before, Rauma has 

made various investments to enhance the city’s physical nature. These redevelopment 

projects have a significant impact on the city’s image and attractiveness. To enhance the 

city’s vibrancy Rauma has for instance developed the city center, its coastal bicycle 

routes and parks and cleaned up and renewed the canal (Rauma, 2023). 

Enhancing accessibility is one of Rauma’s goals related to the objective of being a radi-

ant city. In addition to the public transportation mentioned earlier, Rauma city strives to 

develop railway and road networks to attract more visitors. An aim is to establish a pas-

senger rail connection between the cities of Rauma and Tampere, and ensure the avail-

ability of regular bus services to and from major cities. In addition, another significant 

aspect of accessibility is the development of travelling in the archipelago with new ferry 

connections and bridges. When it comes to digital accessibility, Rauma city is launching 

an application, which will create a comprehensive platform for the public and private ser-

vices; it will for instance comprise of a digital map of the archipelago and offer multilingual 

electronic services. (Rauma, 2023) 

For sustainable development Rauma has created a specific program. However, it has 

not been publicly released yet, hence it cannot yet be reviewed in detail, but the program 

is said to include the city’s sustainable development goals and acts from the perspectives 

of ecological, economic, social and cultural sustainability. The focus is on ensuring that 

requirements for future cities are considered. (Rauma, 2022) Nevertheless, from 

Rauma’s existing projects, the implementation of sustainable development in the city’s 

planning is evident. Rauma is a part of the Hiilineutraalit kunnat (Hinku) – network, in 

which they are committed to reduce their greenhouse gas emissions by 80% from the 

amount in 2007 by the year 2030. To ensure this commitment, Rauma has ordered a 

climate plan from Ramboll. The plan provides Rauma with information on the most ef-

fective climate measures and enables the city to identify actions necessitating investment 

for budgetary allocations and gives insights and timeline on climate management. (Ram-

boll Finland, 2024) 

Lastly, Rauma has succeeded in community engagement. For instance, their city strat-

egy 2022-2030 was implemented by involving various stakeholders in decision-making 
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and truly listening to their opinions through different workshops and seminars. Their work 

has been recognized and esteemed internationally, which can be seen by for instance 

Rauma getting second place in the international Facilitation Impact Awards competition. 

(Rauma, 2023) 

Overall, despite urban shrinking of the city, in 2019, Rauma appeared to be the most 

attractive regional town of Finland based on a study on attractiveness of 55 regional 

towns. The study measured the cities’ image, attractiveness and reputation. The results 

showed that the main attractions of Rauma were its uniqueness and city character, 

safety, living environment, culture and leisure opportunities, tourism offerings, comfort 

and vitality of city center and educational opportunities. Based on the study, citizens of 

regional towns are satisfied with their hometown, and 2/3 of residents would choose their 

home again as a living environment. (Rauma, 2019)  

Through examining these different themes, it can be observed that Rauma is attractive 

in multiple ways. Each of the seven themes is more or less evident in Rauma’s appeal 

and city development. However, the theme of safety did not emerge as clearly as the 

other themes in the city-related documents. In several sources, it has been emphasized 

that Rauma is a safe place to live, and that safety is one of the city’s key attractions. 

However, it remains somewhat unclear how this has been achieved and measured, and 

how it is visible in day-to-day life.  
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5. DISCUSSION 

Rauma’s vision for addressing urban shrinkage appears to revolve around increasing the 

city’s growth and attractiveness, indicating a strategical approach of countering shrink-

age in which a change in population decline is sought. As Rauma’s vision seems to be 

shaped by this negative population trend and forecasting for the future of Rauma, their 

city development vision consists of multiple diverse methods of developing the city into 

an even more pleasant environment for residents, visitors and businesses The city of 

Rauma has several objectives for the city, which are implemented through concrete, de-

tailed and carefully planned actions. This vision seems to portray future Rauma as a 

vibrant and dynamic city, with various aspects of attractiveness being satisfied. 

Like in Riga and Leipzig, the two example cities investigated in the literature review, in 

Rauma as well culture is a significant aspect highlighted in city development. However, 

it is significant to note that the vision for development of the city of Rauma takes many 

other factors into account, which allows for the city’s diversity. Strategies connecting Riga 

and Rauma include focus on developing accessibility and diversity of cultural events and 

utilizing community engagement in city development. With Leipzig’s strategy, Rauma is 

similar in the sense of further developing green spaces, focusing on creating a dynamic 

city and protecting cultural heritage.  

However, as comprehensive and impressive Rauma’s vision may sound, implementing 

cities strategic visions and objectives is not always that easy. One significant challenge 

hindering the city’s development is tightened economic situation. During this year 2024,  

the Rauma city’s deficit will be 8.9 million euros due to receiving less than 11 million state 

subsidies this year. In 2023 Rauma received around 21 million state subsidies. (Laakso, 

2023) A decline in the economy is predicted for the upcoming few years as well (Suni, 

2023). Economic growth has also been hit by the COVID-19 pandemic. A concrete ex-

ample of the challenges would be the development of the city’s new shopping center 

near the canal of Rauma and the Old Town. Due to the proximity to UNESCO’s world 

heritage site and economic reasons, this project has been ongoing for many years and 

the construction has still not been established. However, this does not mean that Rauma 

has not promoted any other planned initiatives. Rauma has for example constructed the 

new multifunctional Karin Kampus area, which indicates their prioritization of enhancing 

well-being of children and youth. 
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As mentioned earlier, building new landmarks was not something clearly highlighted in 

Rauma’s city development vision. In addition to the diversely known existing landmark 

of Rauma, the Old Town, it would be of considerable interest to see Rauma develop a 

new landmark. The landmark could for example be targeted to families with children, one 

of Rauma’s target groups to attract. New landmarks could further enhance the city’s 

recognition and attractiveness, but it does require a substantial amount of resources 

which may not be currently feasible to implement due to tightened economic situation. 

Another viable strategy, which Rauma has already been implementing, is to enhance the 

appeal of existing landmark. 

Lastly, another recommendation for Rauma, based on the findings of this thesis, could 

be to intensify and further develop the marketing of the city regarding attracting busi-

nesses. As previously highlighted, this is something Rauma aspires to accomplish, thus 

warranting a distinct strategy and detailed objectives for its implementation could be ben-

eficial. Topics that could be addressed include factors that would pique a company’s 

interest in establishing a presence specifically in Rauma, as well as for instance the type 

of support and security available for especially aspiring entrepreneurs.  

Overall, Rauma’s vision to enhance the city’s attractiveness and tackle urban shrinkage 

appears comprehensive and ambitious. For each of the city’s development goals and 

objectives, clear methods have been outlined on how to achieve them and what actions 

are required. If Rauma manages to overcome upcoming challenges, such as economic 

conditions and attracting desired people, the future of Rauma appears promising. 

5.1 Limitations and future research 

It is noteworthy to mention that as this study is centered on the city of Rauma, the gen-

eralizability of the findings to other cities facing similar challenges is limited. This is es-

pecially impacted by Rauma’s unique characteristics, such as the UNESCO’s world her-

itage site. When it comes to future research, the long-term effects of these strategies of 

Rauma could be studied. The research of this bachelor’s thesis is limited to identifying 

strategies and actions, but it is a separate matter how these work in practice, and whether 

they produce the desired results.  Furthermore, future research could identify common 

strategies proven effective across various urban settings regarding enhancing urban at-

tractiveness and addressing urban shrinkage. This could be accomplished, for instance, 

through a more extensive comparison of strategies employed by various cities. 
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6. CONCLUSION 

As Rauma’s population is predicted to decline, this thesis examined what vision the city 

of Rauma has to enhance their urban attractiveness and tackle urban shrinkage. A the-

matic analysis was conducted in which Rauma’s urban planning vision was examined by 

identifying Rauma’s urban shrinkage strategy and actions taken to increase the city’s 

urban attractiveness based on a descriptive literature review. 

Rauma appears to have developed a comprehensive urban development vision. They 

have adapted the strategy of countering shrinkage, with the aim of enhancing the city’s 

growth and increase attractiveness through versatile and ambitious goals with related 

concrete actions. Their vision indicates dedication and desire to genuinely make a 

change to this demographic decline and make future Rauma an environment that actively 

attracts people and businesses. However, the predicted economic contraction of the city 

poses challenges for the implementation of the city development plans, necessitating 

meticulously crafted and judiciously formulated strategies. If Rauma manages to sur-

mount its challenges, its future appears bright.  
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